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Abstract 
This research study was conducted with the objective to examine the 

usage pattern of Social Networking Sites (SNS) by the Pakistani youth, 

for which a sample of 500 young people studying in different colleges 

and universities of the twin cities of Rawalpindi and Islamabad was 

taken. The sample was consisting of 54.8 percent Male respondents 

while Female proportion was 45.2 percent and the Mean Age of 

respondents was 22.97 years. According to the results, Face book was 

found as the most popular SNS among Pakistani youth with 64.8 

percent users, followed by the Skype, while the Twitter was found as the 

least popular. The majority of youth was using SNS for ‘Above 1 hour 

up to 2 hours’, while only 8.4 percent of youth was using SNS for ‘more 

than 4 hours’. So, the youth in Pakistan was not found to be the heavy 

user of SNS. The Multiple Regression model showed that the youth was 

using SNS mostly for chatting purpose. Overall, the findings of study 

support the Uses and Gratification theory presented by Katz, Blumler, 

& Gurevitch (1974), which advocates that users of media are active 

and they use the various media outlets to gratify their needs. 

 

I. Introduction 
 Communication is the backbone to seek and retain friendship of people. If we do 

not communicate for too much time, it will surely affect the relationship. So, to 

strengthen the relationship, people have now acquired better strategies of communication 

with the growth of communication technologies. These communication technologies have 

brought people around the world closer to each other resulting in the phenomenon of 

globalization and global village. Most powerful medium being used for communication 

nowadays especially by youth is Social Networking Sites (SNS). Social Networking is 

combination of two words; “Social” means human society and “networking” means the 

act of meeting new people. So, SNS are online platforms where people share in terests 

and find new friends. SNS provide many ways of interaction like chatting, video sharing, 

sharing, voice chatting etc. To guard user privacy, SNS have controls that allow users to 

decide who can view their profile, contact them or add them to their friends’ list. 

(Inkingrey, 2010) 

  

 At the time of joining an SNS, individual is asked to provide various information, 

after which, the personal profile of a member is generated mentioning age, profession, 

residence and interests etc. Most sites also allow to add photo or even multimedia content 
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to enhance the look of profile. One such recent model is TimeLine introduced by Face 

book, which helps in enhancing the creativity of users. A TimeLine is a way of 

displaying the list of events in chronological order to share every event of life with 

friends in respect of date and time of occurrence of the incidents. So, due to these 

fascinating facilities, “SNS is resulting in increased interaction among the people” 

(Moreno, Stoep, & al, 2009). 

 

 Nowadays, the SNS have a private messaging system like e-mail, and a public 

system usually named as “The Wall,” which is shared and friends leave comments and 

likes which can be seen by other users. The trend of online social networking is not very 

old, which has got strength during the last decade and is increasing with very fast pace all 

over the world and Pakistan has no exception in this direction. Nowadays, SNS require 

just a valid email address to become a member and are playing an important role in 

shaping attitude and behavior of today’s youth. These websites allow individuals to 

interact, share, get informed and also help them in remaining connected. Number of visits 

or members of a particular SNS indicates the popularity of that site. The networking sites 

facilitate interactions and hence bring people closer to each other resulting in strong 

relationships. These relationships can later help in different aspects of life such as in 

finding jobs, meeting old friends, increase in the job opportunities, etc. (Cain, 2008). 

 

 Having a look on the history of the social networking sites tells us that the 

Classmates.com has been one of the earlier sites, which was launched in 1995. Similarly, 

SixDegrees.com was popular in 1997. After 2003, many SNSs were launched; however, 

the actual explosion in the social networking came after the year 2004, when many SNS 

were commercialized. Today, there are more than 184 different SNS that have been 

launched across the globe, from topic specific to wide variety of the purposes. 

(ezinearticles). 

 

 Trust is the belief which gives the confidence that people will not give us harm. 

Since, SNS give detailed information about friends, which enhances relationship and 

develop good level of trust and reciprocity. So, the networking sites are dedicated to 

foster relationship among the users and they act as tools for the collective action, 

particularly among the young people around the globe (Berger & Calabrese, 1975). 

 

 Today, the most popular four Social Networking Sites being used in Pakistan 

among the users of all ages including the youth include Face book, Twitter, Skype and 

LinkedIn. According to a research study, more than six million people in Pakistan use 

Face book. A total of 4.14 million people are male while 1.94 million users of Face book 

are female. The research further elaborates that 5.19 million users are over 18 years of 

age, while 2.02 million Face book users in Pakistan are students at college level 

containing 1.46 million male students and remaining female students (Daily Express 

Tribune, February 2, 2012). 

 

 People are into Social Networking Sites because they want to keep a check on 

latest happenings about the issues they are concerned with or to keep in touch with 

friends living near or faraway. SNS are commonly known as the platform for sharing 

information and this internet based modern media commonly called the social media are 

growing in number and are seeping in the life of almost every internet user; it hence 

http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b6
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becomes necessary to bring to light the usage patterns of networking sites by the youth in 

Pakistan, through research and detailed study. 

 

 This research is important in understanding the latest usage pattern of the social 

networking sites among the youth in Pakistan. Furthermore, this study also brings to light 

the popularity of various social networking sites among the Pakistani youth. So, this 

study will be beneficial to recommend the policy makers to bring necessary changes and 

enhancing of technological innovations keeping in view the preservation of Pakistani 

culture and traditions. 

 

 This study has been designed to achieve the following objectives: 

 To bring to light the usage patterns of Social Networking Sites by youth in 

Pakistan. 

 To explore that which social networking site is the most popular among the youth. 

 To elaborate the various purposes for which SNS are being used by youth. 

 

 This study was designed to get the answers to the following Research Questions: 

 Which Social Networking Site is the most popular amongst the Pakistani youth? 

 How much time the youth spends in using social networking sites? 

 What are the various purposes for which the youth is using the Social Networking 

Sites? 

 

II. Literature Review 
 The fast increase of SNS’s use among youth is driven by the ways in which these 

communication tools provide the youth with a powerful space for socializing, learning, 

getting news and information, strengthening the relationship, remaining update and 

participating in the social life. However, too much sharing of information, cyber-bullies, 

addiction, and wastage of time which was to be invested in other productive activities 

like education, physical activities and interpersonal communication are popular concerns 

about usage of networking sites (Koloff, 2008). 

 

 Youth joins the networking sites to strengthen ties with friends (Ellison, Steinfield, 

& Lampe, 2007). The uses and gratifications theory of Katz & Gurevitch, 1974 describes 

the various usage patterns and purposes of using the various networking sites by the 

youth. The present study also seeks to better understand the use of the networking sites 

by the youth in Pakistan and the needs which are being gratified by their use. 

 

 Social networking sites fulfill informational needs of the users, which is one of the 

basic need, which the uses and gratification theory advocates (Kenski & Stroud, 2006). 

Every time the users log into their SNS account, they get latest updates about their friends 

and can even have surveillance or watchdog needs fulfilled. So, SNS strengthen the 

existing relationships (Hargittai, 2007). 

 

 The users of social networking sites can also gratify their entertainment and 

recreation needs (Nyland, Marvez, & Beck, 2007). So, the use of SNS for entertainment 

can take important time away from more meaningful social affairs including physical 

activities, exercise, games and interpersonal communication with siblings, parents, 

friends and neighbors etc. 

http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b45
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b25
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b25
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b39
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b41
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b28
http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b61
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 McQuail (2005) has explained the reason for joining SNS as the need for social 

interaction. By making users feel connected to a community and getting more 

information about other members in the friends list, SNS can foster the trust and 

relationship. However, on the other hand, the concern about the time which was 

previously used in studying, communicating face to face with family, friends and 

relatives has been displaced to using SNS is also increasing with every passing day. 

 

 Jeff Cain (2008) found that “Face book helps students in developing their 

identities within the college community”. However, along with these benefits, some 

negative impacts are being associated with SNS. The Friends list contains links to each 

Friends profile, which can be misused by some negative minded people. Furthermore, 

controversies like privacy, addiction, and attitudes towards revealing personal 

information to the world are also attributed to SNS. 

 

 As the influence of using SNS is increasing among the youth, so is the negative 

impact, which is a serious issue of concern. Some of the major negative impacts of Social 

Networking Sites include the fact that youth mostly stay online to remain available on 

networking sites to get all the information and updates about their friends or contact, 

which eventually make them waste their precious time that was otherwise to be used in 

some other more productive activity. The young age of a person is considered the age 

where one is fully active and has a capability to keep him engaged in various physical 

activities but instead of spending time in healthy activities, the youth spend their time 

sitting at one place. (Inkingrey, 2010) 

 

 Uses and Gratification was first introduced in 1970s by Elihu Katz based on the 

idea that people use media to gratify their needs. Elihu Katz and his colleagues, Blumler 

and Gurevitch contradicted the older views that assumed the audience as passive, while 

Uses and Gratification views audience as active. The theory explains that the audience 

wants from media to gratify their needs. Individual’s background experiences and 

education affect people’s media choice to gratify their needs (Katz, Blumler, & 

Gurevitch, 1974). 

 

 The theory suggests that audience choose and use different media for gratification 

of their needs. This theory also postulates that people’s needs indicate the media they like 

to use and gratifications media provides them. The specific needs which audience seek 

from media depends on the social and psychological background and thus uses and 

gratifications means what people do with the media (Katz & Gurevitch, 1974). 

 

 McQuail, Blumler, and Brown (1972) classified four gratifications, which a person 

seeks from media. (1) Diversion: escape and emotional release from routine problems, (2) 

Personal Relationships: use of information obtained from media in conversation, (3) 

Personal Identity: Self reference and (4) Surveillance: keeping an eye on the happenings 

of world around us. 

 

 Katz, Gurevitch and Haas (1973) consider mass media the main source through 

which people connect or disconnect with others. Thus the uses and gratifications theory 

considers the audience of mass media as goal-oriented, who play active role for using 

http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2009.01474.x/full#b52
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media to fulfill their needs. So, uses and gratification examines the usage pattern of 

media by the audience and gratifications they get from media. 

 

 The Hypothesis of the study after review of literature and theoretical framework 

has been formulated as “Exposure to Social Networking Sites by Youth leads to Virtual 

Social Connection”. 

 

III. Methodology 
 In this research study, a survey was conducted with the help of a self-administered 

questionnaire to get data about usage patterns of social networking sites by the youth 

studying in the various colleges and universities of the twin cities of 

Rawalpindi/Islamabad. So, the universe of the study was the young people between 17 to 

30 years of age studying in various colleges and universities of the twin cities of 

Rawalpindi/Islamabad from Intermediate to PhD level. 

 

 A sample of 500 young male and female students was selected for filling the 

questionnaire. In first stage, out of the list of all public and private colleges and 

universities functioning in Rawalpindi and Islamabad, 10 institutions were randomly 

selected. In second stage, classes in progress during the visit of researcher to sample 

institutions were randomly selected to get the questionnaires filled from students with the 

help of class teachers. The data collection period was from February 2013 to June 2013. 

Of the 510 questionnaires, 500 questionnaires were completed successfully with 98 

percent response rate. Ten questionnaires were not properly filled by respondents and, 

therefore, they were abolished. Close-ended questions on Likert Scale were used to get 

the required information. 

 

IV. Data Analysis 
 The data collected through questionnaire in shape of responses from youth 

studying in various colleges and universities of the twin cities of Rawalpindi/Islamabad 

was analyzed with the help of Statistical Package for Social Scientists (SPSS) version 16 

in order to investigate the responses of respondents on major variables of study and to 

answer the Research Questions and substantiate the Hypothesis. 

 

A. Demography of Respondents 

 As evident from Table 1, the proportion of Male respondents was 54.8 percent 

while Female respondents were 45.2 percent. Moreover, majority of respondents were 

Un-Married (77.6 percent) while Married respondents were 22.4 percent of total sample. 

 

 As regards the Educational Level, majority of respondents Bachelor level students 

(42.2 percent) and were studying in Government Institutions (45.4 percent). Furthermore, 

the majority of respondents was Muslims (93.2 percent) and was residing in Urban Areas 

(76.8 percent). The Mean Age in years of respondents was 22.97, while the mean 

Monthly Income of Family was 30000 to 35000. 
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Table 1:    Characteristics of the Sample 
Variables Frequency Percentage 

Gender 

Male 274 54.8 

Female 226 45.2 

Marital Status 

Married 112 22.4 

Un-Married 388 77.6 

Educational Level 

Intermediate 122 24.4 

Bachelor 211 42.2 

Masters 133 26.6 

MS/MPhil 23 4.6 

PhD 11 2.2 

Type of Institution 

Government 227 45.4 

Semi-Government 110 22.0 

Private 163 32.6 

Religion 

Muslim 466 93.2 

Non-Muslim 34 6.8 

Residential Area 

Urban 384 76.8 

Rural 116 23.2 

Mean Age in Years = 22.97 

Mean Family Income (Monthly) = 30,000 to 35,000 

 

B. Popularity of various Networking sites among Youth 

 Table 2 explains the usage pattern of various SNSs among the youth by their 

Demography. As shown in Table, majority of youth (64.8 percent) was using Face book, 

while second most popular networking site was Skype. However, Twitter was the least 

popular SNS among the youth with 7.6 percent membership. Furthermore, 7.0 percent of 

respondents were not using any social networking site. 

 

 Similarly, Male respondents were using more networking sites than Female 

respondents and Face book was the most popular SNS among Male (37.6 percent) as well 

as Female (27.2 percent) respondents. Moreover, Un-Married respondents were using 

SNSs more than the Married respondents and the most popular site with more number of 

users was Face book with 52.0 percent Un-Married users. 

 

 Furthermore, it was found that Bachelor level students were using more 

Networking Sites (27.0 percent). The use of Face book was very high among the youth of 

all Educational levels. It is interesting to note that all MPhil and PhD level students were 

member of some SNS, however, there were few respondents from Intermediate, Bachelor 

and Masters level who were not using any Social Networking Site. 

 

 Comparing the use of SNSs among the students of various institutions’ type, we 

found that Face book was the most popular networking site among students of 

Government, Semi-Government as well as Private Institutions. Furthermore, the 
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Government institutions’ students were using SNSs more than Semi-Government and 

Private institution’s students. 

 

Table 2:  Use of Various Social Networking Sites by Demography 

Demography 
Which Social Networking Site Use the Most 

Face book Twitter Skype LinkedIn Don’t use SNS 

Total 
Distribution 

324 (64.8) 38 (7.6) 62 (12.4) 41 (8.2) 35 (7.0) 

Gender 

Male 188 (37.6) 29 (5.8) 27 (5.4) 20 (4.0) 10 (2.0) 

Female 136 (27.2) 9 (1.8) 35 (7.0) 21 (4.2) 25 (5.0) 

Marital Status 

Married 64 (12.8) 9 (1.8) 18 (3.6) 14 (2.8) 7 (1.4) 

Un-Married 260 (52.0) 29 (5.8) 44 (8.8) 27 (5.4) 28 (5.6) 

Educational Level 

Intermediate 81 (16.2) 6 (1.2) 10 (2.0) 12 (2.4) 13 (2.6) 

Bachelor 135 (27.0) 12 (2.4) 30 (6.0) 17 (3.4) 17 (3.4) 

Masters 86 (17.2) 16 (3.2) 18 (3.6) 8 (1.6) 5 (1.0) 

MS/MPhil 14 (2.8) 2 (0.4) 4 (0.8) 3 (0.6) 0 (0.0) 

PhD 8 (1.6) 2 (0.4) 0 (0.0) 1 (0.2) 0 (0.0) 

Institutions’ Type 

Government 138 (27.6) 18 (3.6) 22 (4.4) 28 (5.6) 21 (4.2) 

Semi-Govt 73 (14.6) 14 (2.8) 14 (2.8) 7 (1.4) 2 (0.4) 

Private 113 (22.6) 6 (1.2) 26 (5.2) 6 (1.2) 12 (2.4) 

Residential Area 

Urban 242 (48.4) 26 (5.2) 52 (10.4) 37 (7.4) 27 (5.4) 

Rural 82 (16.4) 12 (2.4) 10 (2.0) 4 (0.8) 8 (1.6) 

Age in Years 

17 – 20 years 105 (21.0) 4 (0.8) 12 (2.4) 7 (1.4) 22 (4.4) 

21 – 24 years 120 (24.0) 17 (3.4) 24 (4.8) 14 (2.8) 5 (1.0) 

25 – 28 years 68 (13.6) 12 (2.4) 21 (4.2) 13 (2.6) 4 (0.8) 

29 – 30 years 31 (6.2) 5 (1.0) 5 (1.0) 7 (1.4) 4 (0.8) 
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 Furthermore, Face book was the most popular networking website among youth of 

Urban as well as Rural areas. Similarly, Face book was also the most popular networking 

website among the youth of all age groups. However, it’s interesting to note that the 

largest number of young people of age group 17 – 20 i.e. 4.4 percent were not using any 

Social Networking Site. 

 

Research Question 1 

 Which Social Networking Site is the most popular amongst the Pakistani youth? 

 

Answer Research Question 1 
 As evident from Table 2, the most popular Social Networking Site amongst the 

Pakistani youth was Face book with 64.8 percent users, second most popular SNS was 

Skype, while Twitter was the least popular among the youth with 7.6 percent users. 

Moreover, 7.0 percent of respondents were not using any SNS. 

 

C. Time Spent on Using SNSS 

 The Table 3 shows the daily time spent in hours by the youth on exposure to 

Social Networking Sites. The Table elaborates that the greater majority of youth (36.2 

percent) was using SNS for above 1 hour up to 2 hours. 

 

Table 3:  Daily Time Spent in hours on Exposure to SNSs 

Time Spent per Day Exposure to SNS 

More than 4 hours 42 (8.4) 

Above 3 hours up to 4 hours 38 (7.6) 

Above 2 hours up to 3 hours 57 (11.4) 

Above 1 hour up to 2 hours 181 (36.2) 

Less than 1 hour 148 (29.6) 

Do not get exposure 34 (6.8) 

 

 Second majority (29.6 percent) was using SNS for Less than 1 hour. So, the Table 

3 elaborates that majority of the youth was not the heavy users of Social Networking 

Sites and they were mostly using SNS for less than 2 hours per day. Only 8.4 percent of 

youth was using SNS for more than 4 hours. 

 

Research Question 2 

 How much time youth spends in using Social Networking Sites? 

 

Answering Research Question 2 
 As evident from Table 3, majority of youth (36.2 percent) was using Social 

Networking Sites for Above 1 hour up to 2 hours. Second majority (29.6 percent) was 

using SNS for Less than 1 hour. This shows that the youth was mostly using SNS for less 

than 2 hours per day while only 8.4 percent was using SNS for more than 4 hours. So, the 

youth was not found the heavy user of SNS. 
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D. Multiple Regression Analysis of ‘Exposure to SNSs’ 

 The Table 4 presents the results of multiple regression, where the presumed 

predictors, namely, Using SNS for Uploading Pictures, Using SNS for Chatting, Using 

SNS for Discussing Events, Using SNS for Popular Sayings/Quotes, and Using SNS for 

Comments/Likes were regressed against the criterion variable i.e. ‘Exposure to SNS’. 

  

 The computed values of F (13.643) and Sig. (.000) of the ANOVA as shown in 

Multiple Regression results of Table 6.7 indicate that the regression model is fit and 

overall statistically significant. Moreover, 36% of the variability (R
2
=.129) in ‘Exposure 

to SNS’ was overall explained by the predictors. 

 

 As evident from Table 4, there was a positive significant relationship between the 

criterion variable ‘Exposure to SNS’ and the predictor; i.e. ‘Using SNS for Chatting’ 

(b=.181 and p=.001). However, the relationship between the criterion variable (Exposure 

to SNS) and the predictor variables ‘Using SNS for Uploading Pictures’ (b=.077 and 

p=.126), ‘Using SNS for Discussing Events’ (b=.082 and p=.098), ‘Using SNS for 

Sayings/Quotes’ (b=.095 and p=.062), and ‘Using SNS for Comments/Likes’ (b=.064 

and p=.227) was not found significant. 

 

Table 4:   Multiple Regression of Exposure to SNS on Using SNS for Various 

Purposes 
Multiple R: 0.359 
R Square:  0.129 

Standard Error: 1.158 
F Value: 13.643   p=0.000 

     

 df 
Sum of 

Squares 
Mean 

Squares 
  

Regression 5 91.508 18.302   

Residual 460 617.053 1.341   

Variables B SE B Beta T Sig. 

Using SNS for Uploading 
Pictures 

.095 .062 .077 1.534 .126 

Using SNS for Chatting .229 .069 .181 3.319 .001 

Using SNS for Discussing 
Events 

.113 .068 .082 1.659 .098 

Using SNS for 
Sayings/Quotes 

.116 .062 .095 1.869 .062 

Using SNS for 
Comments/Likes 

.080 .066 .064 1.209 .227 

Note: Dependent Variable: Exposure to SNS, Unstandardized Coefficients Equation: Exposure to SNS = -.090 
+ (.095 x Using SNS for Uploading Pictures) + (.229 x Using SNS for Chatting) + (.113 x Using SNS for 

Discussing Events) + (.116 x Using SNS for Sayings/Quotes) + (.080 x Using SNS for Comments/Likes) 

 

 A comparison of Beta scores indicated that relationship between ‘Exposure to 

SNS’ (criterion variable) and ‘Using SNS for Chatting’ (predictor variable) (beta=.181) 

was stronger than other predictor variables. The result infers that the College and 

University students were using SNS more for Chatting purpose. Thus H1 (Exposure to 

Social Networking Sites by Youth leads to Virtual Social Connection) was supported. 
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Research Question 3 

 What are the various purposes for which the youth is using the Social Networking 

Sites? 

 

Answering Research Question 3 

 As evident from Table 4, the results infer that the College and University students 

were using SNS more for Chatting purposes (b=.181 and p=.001) and less for Uploading 

Pictures, Discussing Events, Sayings/Quotes and Comments/Likes. 

 

V. Discussion and Findings 
 The purpose of this study was to examine youth’s usage pattern of Social 

Networking Sites, for which a sample of 500 young people studying in different colleges 

and universities of the twin cities of Rawalpindi and Islamabad was taken. For 

demography of the respondents, we can refer to Table 1, which shows that the sample of 

respondents comprised of 54.8 percent Male respondents while Female respondents were 

45.2 percent. Moreover, Un-Married were 77.6 percent while Married respondents were 

22.4 percent. Similarly, majority of respondents were Bachelor level students (42.2 

percent) and were studying in Government Institutions (45.4 percent). The majority of 

respondents were residing in Urban Areas (76.8 percent). The Mean Age of respondents 

was 22.97 years while mean Monthly Family Income was 30000 to 35000. 

 

 The results show that the most popular social networking site among the youth in 

Pakistan has been found as Face book with 64.8 percent users (Table 2), while second 

most popular site was Skype. The Twitter was the least popular SNS among the Pakistani 

youth. Moreover, a total of 7.0 percent of respondents were not using any social 

networking site. The results further elaborate that the Male respondents were using SNS 

more than Female respondents. Moreover, Un-Married respondents were using SNSs 

more than the Married respondents, which show that with increase in responsibilities, the 

use of social media declines. Similarly, the Bachelor level students were found as heavy 

users of SNS (27.0 percent) than students of other educational levels, which may be due 

to more freedom and less responsibilities. Similarly, the use of SNS was more among the 

students of Government institutions than Semi-Government and Private institution. It is 

interesting to note that the youth under the age of 20 years were using social networking 

sites less than other age groups may be due to less freedom from parents than the youth 

of above 20 years of age. 

 

 When we refer to Table 3, we see that the majority of youth (36.2 percent) was 

using SNS for above 1 hour up to 2 hours, while only 8.4 percent of youth was using 

SNS for more than 4 hours. So it is evident that the youth in Pakistan was not the heavy 

user of Social Networking Sites and they were mostly using SNS for less than 2 hours per 

day.  

 

 Furthermore, the results of multiple regression (Table 4) showed a positive 

significant relationship between the criterion variable ‘Exposure to SNS’ and the 

predictor; i.e. ‘Using SNS for Chatting’, which shows that youth is using SNS to gratify 

one of the most important need of social relationship as explained by McQuail, Blumler, 

and Brown (1972). However, the relationship between ‘Exposure to SNS’ and the 

predictors ‘Using SNS for Uploading Pictures’, ‘Using SNS for Discussing Events’, 
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‘Using SNS for Sayings/Quotes’, and ‘Using SNS for Comments/Likes’ was not found 

significant. So, the results infer that the College and University students were using SNS 

more for Chatting purpose. 

  

 Overall, the findings of the study support theory of Uses and Gratification 

proposed by Katz, Blumler, & Gurevitch, 1974, which advocates that the media users are 

active, who use media to gratify their needs. However, the study further shows that the 

time spent using SNS by the youth in Pakistan is not at alarming situation and Pakistani 

youth is not heavy user of SNS till this time. Thus, it is not too much harmful for 

displacing other daily activities especially the interpersonal communication of youth with 

family, friends and society. Concluding, we can say that the net-generation surrounded by 

the social media are not vulnerable to social networking sites for scarifying other 

activities important for their physical, social and psychological development. 
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