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Abstract 
Without the energy namely electricity no nation can survive. In this 
industrial world it becomes as oxygen. The main epitome of the 
scrutiny is to espy the adoption and reception of energy saving 
campaign initiated by PEPCO.  This research is expounded to 
enlighten the wastage and squandering of energy in terms of electricity. 
According to the investigation the majority of the respondents were 
leaning to espouse the campaign messages. The campaign indirectly 
enforced masses to adapt these messages to avoid the ultimate 
extinguishment of energy, which is inevitable. It will be a foolery to 
fritter energy in this delicate period of Pakistan. The study was 
conducted amid the two classes in terms of economic status namely, 
Middle class, lower class dwellers of Multan city. To conduct the study, 
the nine hypotheses were formulated. And finally it was suggested that 
the government should initiate some solid steps to éclat their regime in 
terms of electricity, in spite of depleting their energy in embroiling. 

 
Key words:  PEPCO; middle class; lower class; Multan; energy crisis; energy saving 

campaign; electricity   
 
I.  Introduction 
 Energy can be considered a concentrated form of matter and matter a concentrated 
form of energy. Energy can neither be created nor can be destroyed but it can change into 
different inter-convertible forms under different conditions. All the movements on the 
surface of earth require energy. The ultimate source of all kinds of energy comes from the 
sun. Sources of energy can be divided into two classes: 
• Primary sources 
• Secondary sources 
 
 Electricity is the most common and popular form of energy, which is itself made 
from energy released by burning coal or oil or by using nuclear fuel or waterpower. Each 
of these four sources of energy is called a primary source. Electricity is a secondary 
source because it is produced from a primary source. Shortage of energy is the most 
serious handicap restricting Pakistan s’ development programs. In 1987_88 the total 
primary energy consumption in Pakistan was around 36 million tons of oil equivalents 
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(MOTE) of this, about two third was met from commercial energy resources. This was 
largely based on the use of nonrenewable sources of energy mainly hydrocarbons. 
Despite the transformation in the energy profile since the birth of country in 1947 the 
hydro contribution, which is a renewable source of energy, is still only 13%. Tarbela and 
Mangla alone dams alone are unable to meet the demand of the country. The demand for 
electricity is growing nimbly and is outstripping the rate at which new generating 
capacity can be introduced. At present the total installed generation capacity is about 
7760 MW and the forecasts indicates that by the end of the century the demand will be 
more than three times the present demand and that requirement for dependable power 
will aggrandize by at least 10,000 MW. Kalabagh Dam project can generate 3600MW 
when accomplished. The project is located on river Indus, 100 miles MAF storage 
capacity on ultimate completion. 
 
 An energy crisis is any great short fall in the supply of energy resources to an 
economy. It usually refers to the shortage of oil and additionally to electricity or other 
natural resources. Water and power are no more synonymous. However Wapda makes us 
believe that water and power are inseparable and that the present energy crisis in the 
country is because we have failed to build large dams. Wapda and proponent of big dams 
use this argument in favor of building Kalabagh and other large dams. We need to look at 
the large picture and think out of box. Pakistan produces about 19,500MG of electric 
power; Wapda provides about 11,363MW, or 58% of this. The remaining power is 
supplied by the KESC and IPPs. There is currently load shedding of up to 700MW a day. 
Electricity demand is expected to grow by 8% a year during the period 2005_ 2015,    
 
 Total electricity consumption has touched 18,000 MW in recent times due to 
increase in use of electrical appliances, particularly, the usage of air conditioners require 
additional 3,500 MW of electricity, which further widened the demand and supply gap. 
PEPCO is making all possible efforts for electricity generation and it has also launched a 
massive media campaign to educate consumers about imposing energy discipline and 
persuading them to conserve energy, through print display ads, public service messages, 
TVCs and other BTL techniques. Many modern technologies like, Structural Insulated 
Panels Insulated Concrete Foundations Geothermal heat pumps, Heat/Energy Recover 
Ventilation Systems, Radiant Floor Heating can be used to construct energy efficient 
buildings. Thermal Barrier Paint makes buildings energy-efficient, reduces energy costs, 
improves hot/cold insulation, certified CO2 emission reduction, fights global warming, 
Cost effective, easy to understand and user-friendly solutions like thermal insulation, 
solar shading and proper ventilation must be promoted and made available to people. 
Minimum use of glass in buildings must be advocated and enforced by the regulatory 
agencies. (Ahmed, 2009) 
 
a. Significance  
 Energy is a lifeline of a nation. The current energy consumption trends in Pakistan 
are extremely inefficient, especially in the domestic sectors. Applying only first level of 
energy conservation, which is change in attitude, can save electricity. 
 
 This research study attempts to provoke the thinking of people about energy 
saving as an important issue. 
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 In this present study researcher s’ purpose is to investigate the impact of PEPCO 
advertisements on people and how they react to those advertisements and are they 
adopting the measures that are told in the advertisements. For this purpose researcher 
took two classes of society namely middle class and the lower class. The researcher will 
investigate each and every aspect of the lives of these classes. Rest of the work in this 
dissertation struggles to attain the above goals and aims. 
 
II. Review of Literature 
 Several works in shape of articles, thesis, books, dissertations and magazines have 
been done to enhance the reduction of energy consumption and to enlarge energy crisis so 
the significance of the energy should be realized. The crux of the researches is as follows:    
 
 Karen (2008) expounds in his research article that economic crisis is ebbing the 
industrial world. It is leaving the adverse effects on the entire world. So it is very 
mandatory to save electricity. He deplores the frittering of energy in terms of electricity. 
Therefore he suggests many alternatives to save electricity. Jahaur (2009) elaborates 
the two reasons for the latest and worst energy crisis in Pakistan and the gap amid 
demand and supply. 
 
 Todd (2008) scrutinizes in his article that we should save electricity to cease the 
recession and energy crisis. The building energy data book (2007) renders a study about 
heating and cooling appliances. According to the study, space heating and space cools 
cover 31% and 12% of the electricity bill respectively. Horsky and Simon (1983) 
scrutinize the effects of advertisement on new and novel products. Chris (2007) 
exemplifies that TV sets use energy even when TV sets are turned off. 
 
 Dawood (2007) suggests replacing old appliances with energy efficient models in 
order to save energy or electricity.  Meier (2004) renders in his study that programs to 
save electricity through change in behavior are very salutary and the aftermath of these 
programs are very fateful, because these programs enforce the hasty implementation. 
Dave (2010) explains in his article the history of electricity. Andrew (2010) suggests 
people to change their life style so that the reduction of energy consumption can be made 
possible. 
 
 Jones (2010) sheds light on the significance of energy savers. Tom (2010) 
highlights the importance of wind power. Solar (2009) exemplifies that we should use 
heavy appliances during nighttime instead of daytime. George (2008) elaborates that a 
full refrigerator consumes less energy than a empty fridge. Oglivy (2006) highlights the 
rules to build and run a good campaign. in the same way Business (2010) in their on line 
article emphasizes the points of good advertising. 
 
a. Statement of Problem 
 This study in hand has the primary objective to answer that how the PEPCO is 
dealing with the chronic problem of electricity crisis in Pakistan and what strategies they 
made and how worth full these strategies are and most importantly that how the majority 
of the people are responding to their strategies. 
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III. Research Design  
 To keeping in mind the need, nature and objectives of this research study, different 
research methods and techniques were used. To obtain basic data for hypothesis testing, 
survey questionnaire method was used. The structured questionnaire comprised of close-
ended questions.  Both the descriptive and analytical method of the survey method was 
used in order to address the stated research objectives. 
 
a. Population 
 The random sample comprised of 200 respondents. The feature was divided into 
two major classes of our society, which in this case were the middle class and the lower 
class. Available sampling was utilized for the data collection and purposive sampling was 
used for choosing the classes. The sample of 100 respondents each was selected from the 
middle class and the lower class dwellers of Multan city. . In this connection, different 
areas of Multan city were selected for the survey. The selection of the area was according 
to the people s’ status 
 
b. Objectives 
As the aim of my study is reception and adoption of energy saving campaign messages 
by PEPCO, the research has following objectives. 
• To explore that majority of the people (in this case lower class and middle class) 

are known to the messages of energy saving by PEPCO. 
• To explore the extent of advertising helpful in dissemination of information about 

an issue. 
• To explore the trends of the common people (in this case lower class and middle 

class) of the society towards electricity saving after watching PEPCO 
advertisements. 

• To explore that people is adopting or rejecting the important issue of electricity 
saving advertisements. 

• To explore that interpersonal communication also helps to save energy other than 
media. 

 
c. Hypotheses 
 The following hypotheses have been formulated to investigate the impact of the 
campaign:  
H1. It is more likely that both members of middle and lower class would be known to 
PEPCO energy saving campaign messages.  
H2. The ratio of switching of TV set by switch would be greater among the members 
of the middle class group as compare to the lower class.  
H3. The majority of the members of middle class group would regulate their A.C as 
per instructions by PEPCO.   
H4. It is more likely that members of both groups would unplug the charger after 
charging the cellular phone.  
H5. Majority of the members of both the group’s middle and lower class would act 
upon the instructions of PEPCO regarding water electric motor.  
H6. Most of the members of both groups would use energy savers.  
H7. Majority of the people of both the groups would read and act upon the instructions 
given at the back of electricity bills.  
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H8. It is more likely that the majority of the members of both the groups (middle class 
& lower class) would use washing machine and iron according to the instructions by 
PEPCO. 
H9. PEPCO advertisements would relevantly play an important role in persuasion of 
consumers in saving electricity units in comparison to other sources of communication. 
 
d. Data Collection        
 The data assembled by the researchers is from Multan, the researchers gathered 
information from this city only. It was researcher’s practical limitation to focus on 
Multan. Because of the scarcity of time it became mandatory for the researchers to 
scrutinize solely Multan instead of entire Punjab. 
 
 The areas that were chosen from Multan for the selection of sample and data 
collection were:  
 
For Lower Class 
1) Nawan Shaher  
2) Bohar Gate  
3) Grass Mandi  
4) Haram Gate 
 
For Middle Class  
1) Gulshan-e-Madina Colony 
2) Sakhi Sultan Colony 
3) Mehrban Colony 
4) Multan Cantonment   
 
Response of People 
 In surveys the response of the people was very good; the response of questionnaire 
was 100%. 
 
Questionnaire 
 The structured questionnaire consisted of 38 close-ended questions, with 1 
question specific to the middle class regarding air conditioner. 
 
 
IV. Results  
The findings of the survey are described in form of tables which is given below:  
 
TABLE 1 Viewing of advertisements 

Class Yes No Some times No. of 
respondents 

Middle Class 20 43 37 100 
Lower class 19 44 37 100 
Total  39 87 74 200 

        
According to table, 43 percent of middle class does not like to watch advertisements 
during their favorite programs and 44 percent of lower class also doesn’t like to watch 
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advertisements. The number of the ratio in middle and lower class regarding the viewing 
of advertisement sometimes is equal. 
 
TABLE 2 Watch energy saving advertisements by PEPCO 

Class Yes No No. of respondents 
Middle Class 84 16 100 
Lower class 88 12 100 
Total 172 28 200 

 
 A careful look at the table no 2 reflects that 84 percent middle class and 88 percent 
of lower classes have watched the energy saving advertisements on television. The table 
also shows that the number of the ratio in middle and lower class who do not view energy 
saving advertisement is very minute. 
 
Table 3 Medium to lighten the room 

Class Hundred watt 
bulb Tube light Energy saver No. of 

respondents 
Middle Class 01 28 71 100 
Lower class 03 25 72 100 
Total 04 53 143 200 

 
 The table no 4 indicates that 71% of middle class uses energy saver to lighten their 
room and 72% of lower class also uses energy saver. The number of the hundred-watt 
bulb is far less than the number of the energy saver used by middle and lower class. 
 
Table 4 Usage of light as instructed by PEPCO 

Class Yes No No. of respondents 
Middle Class 71 29 100 
Lower class 75 25 100 
Total 146 54 200 

 
 It shows that 71% of middle class and 75 %of lower class acted upon the 
instructions. it also shows that 29 and 25 % of middle and lower class did not pay 
attention to instruction given by PEPCO respectively.     
 
Table 5 Usage of washing machine according to PEPCO instructions 

Class Yes No No w.m No. of 
respondents 

Middle Class 63 34 03 100 
Lower class 66 21 13 100 
Total 129 55 16 200 

 
 It is vivid from the data presented in table that 63% and 66% of middle and lower 
class uses washing machine according to the instructions of PEPCO respectively. It is 
lucid from the table that 3% and 13% of middle and lower do not have washing machine 
respectively. 
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Table 6 Usage of iron according to PEPCO instructions 
Class Yes No No. of respondents 
Middle Class 77 33 100 
Lower class 70 30 100 
Total 147 63 200 

 
Result of survey indicates that 77% and 70% of middle and lower class used iron as per 
instructions delivered by PEPCO. It is clear from the table that 33% of middle class and 
30% of lower class did not fulfill the instructions as per given by PEPCO. 
 
Table  7 Specific question only for middle class, Act upon the instructions by 
PEPCO regarding A.C 

Class Yes No No ac No. of 
respondents 

Middle Class 57 36 07 100 
 
Upshots of table indicate that 57% of middle class fulfills the instructions given by the 
PEPCO regarding A.C. 
 
Table 8 Switch off T.V as instructed by PEPCO 

Class Yes No No. of respondents 
Middle Class 62 38 100 
Lower class 75 22 100 
Total 137 60 200 

 
 The table discloses that 62% of middle class used their television according to the 
instructions given by PEPCO. But the number of the ratio regarding the switching off TV 
as per instructions delivered by PEPCO in lower class is greater than the number of the 
ratio in middle class.  
 
Table 9 Usage of extra lights according to PEPCO instructions 

Class Yes No No. of respondents 
Middle Class 61 39 100 
Lower class 55 45 100 
Total 116 84 200 

 
 An interesting observation was made in table that 61% of middle class used the 
extra lights according to the instructions and 55 %of lower class also acted upon the 
instructions. It also shed light that number of the ratio which did not use extra light as per 
instructed by PEPCO was 39% and 45% of middle and lower respectively was smaller 
than the number of ratio which used extra lights as per instructed. 
 
Table 10 Alternative of electricity in home 

Class UPS Generator Nothing from 
two 

No. of 
respondents 

Middle Class 53 24 23 100 
Lower class 28 01 71 100 
Total 81 25 94 200 
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 Table indicates that 53% of middle class uses UPS as an alternate of energy on the 
other hand 71% of lower class do not use any of the alternate of energy. It also shows that 
percentage of the UPS is greater than the percentage of Generator. 
 
Table 11 Read instructions on electricity bill 

Class Yes No No. of respondents 
Middle Class 77 28 100 
Lower class 68 27 100 
Total 145 55 200 

 
 The table throws light on the fact that 77% of middle class read the instructions on 
the back of the electricity bill and 68% of lower class also read the instructions. But 28% 
and 27% of middle and lower do not go through the instructions given at the back of 
electricity bills respectively. 
 
Table 12 Follow the instructions on electricity bill 

Class Yes No No. of respondents 
Middle Class 68 32 100 
Lower class 67 33 100 
Total 135 65 200 

 
 The table shows that 68%and 67% of middle and lower class respectively not only 
go through the instructions given at the back of electricity bills but also followed these 
instructions. It is also clear from the table that 32% of middle class and 33% of lower 
class do not fulfill the instructions. 
 
Table 13 Alternative resource of information regarding electricity saving 

Class Friends Colleagues No. of respondents 
Middle Class 68 32 100 
Lower class 58 42 100 
Total 126 74 200 

 
The information in table indicates that from the two classes, most of them were informed 
by the friends of saving electricity other than media. 
 
Table 14 Check meter reading 

Class After 15 days After one 
month Never No. of 

respondents 
Middle Class 22 38 40 100 
Lower class 25 40 35 100 
Total 47 78 75 200 

 
 The table provides an important feedback, which state that 40% of middle class 
never checked the meter reading and 35% of lower also don’t check the meter reading. 
The ratio of checking the meter once in a month is greater than the ratio of checking the 
meter twice in a month, which is 38%, 40% and 22%, 25% in middle and lower class 
respectively. 
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Table 15 Unit saved due to energy saving advertisements 
Class Yes No Never checked No. of 

respondents 
Middle Class 32 28 40 100 
Lower class 47 18 35 100 
Total 79 46 75 200 

 
 Upshots of table clearly point to the fact that 32% of middle class has saved 
electricity units after acted upon the instructions and 47% of lower class also saved the 
units. At the same time the number of the ratio in middle and lower who never checked 
the meter whether there is the curtailment in the units or not, is not less than the ratio of 
the masses that save the units. 
 
Table 16 Plugging out charger  

Class Yes  No  No cellular 
phone 

No. of 
respondents 

Middle Class 77 23 0 100 
Lower class 73 20 07 100 
Total 150 43 07 200 

 
 Information contained in table suggest that 77 %of middle class and 73% of lower 
class unplug the charger after recharging the battery according to the instruction of 
PEPCO advertise in electronic media. It also shows that the number of cellular phone in 
middle and lower class is very high.  
 
Table 17 Use of water electric motor as instructed by PEPCO 

Class Yes No No motor No. of 
respondents 

Middle class 57 41 02 100 
Lower class 63 20 17 100 
Total 120 61 19 200 

 
 It is implied by the data presented in the table that 57% of middle class acted upon 
the instructions of PEPCO in context of water electric motor on the other hand 63 %of 
lower class also acted upon the instructions. It also highlights that 41% and 20% of 
middle and lower class respectively do not fulfill the instructions of PEPCO regarding the 
electric motor. 
   
V.  Conclusion and Discussion  
 To critically analyze the reception and adoption of energy saving campaign 
messages by PEPCO, a comprehensive research study was undertaken.  
 
 The study suggested that 37 % of middle class and the same 37% of lower class 
sometimes like to watch any kind of advertisements during their favorite programs, while 
43% from middle class and 44% don’t watch any kind of advertisement. 84 % of middle 
class has watched the energy saving campaign advertisements by PEPCO and 88 % of 
lower class has also done the same. So at that end of this discussion we can easily say 
that the H1 it is more likely that both members of group of middle and lower class would 
be known to PEPCO energy saving campaign messages was accepted. The table 01 could 
also verify this. 
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 Other indication in this research 54 % of the middle class group have two 
television sets in their home and on the other hand 74% of lower class have one television 
at their home.54 % of middle class turn off their television by switch, on the other side 
62% of lower class also done the same. While 54 % of the middle class turn on their 
television by switch and 55% of lower class also did the same. There is a filter question 
that’s why the results have been changed. But the discussion disproved the H2 The ratio 
of switching of TV set by switch would be greater among the members in the middle 
class groups as compare to the lower class. See table: 08 
 
 H3 the majority of the member of middle class group would regulate their A.C as 
per instructions by the PEPCO. 93% of the majority of member of middle class has A.C 
in their homes.  54 % of them (middle class) said that they regulate their A.C at 
thermostat of 26 degree centigrade and 57% act upon the instructions given by PEPCO 
regarding A.C. according to these results H3 was supported. 
 
 Other interesting results from the study are 100 % of the members of middle class 
has cellular phone at their home and on the other hand 93% of the lower class has the 
cellular phone with them.77 % respondents from middle class unplug the charger after 
charging the cellular phone and 73 % respondents from lower class also done the same. 
Hence from this discussion H4 it is more likely that members of both groups would 
unplug the charger after charging the cellular phone was supported. 
  
 H5 Claims Majority of the members of both group middle and lower class would 
act upon the instructions of PEPCO regarding water electric motor. 98% & 83% of the 
members of both group’s middle class and the lower class respectively have water 
electric motor at their home. While 11% of the respondents of middle class turn on their 
water electric motor one time a day where as 36% respondents of the lower have done 
that.43% members of middle class turn on the water electric motor more than twice a day 
on the other hand 30 % of lower class have done that.68% of the respondents of middle 
group have no automatic switch attached to their water electric motor, 67% of lower class 
also have not. Amazingly 57 % of middle class and 63 % of lower class were using their 
water electric motor according to the instructions by PEPCO. All these results mark the 
fact that majority of lower class turn on their water electric motor once a day and 
majority of the middle class turn on their water electric motor more than twice a day, but 
the majority of middle class says they were using their motor as per the instructions by 
the PEPCO. 
 
 At the end of the discussion the complex situation is cleared and H5 Majority of 
the members of group of middle and lower class would act upon the instructions of 
PEPCO regarding water electric motor was not been supported. 
 
 Further results shows that 71 % of the members of middle class and 72 % of the 
members of lower class were using energy savers to lighten their room. 80% 0f middle 
class and 77 % of lower class using energy saver even in the daytime to lighten the room. 
71% respondents of the middle class and 75% respondents of lower class were using light 
according to the instructions. So after these results H6 Maximum people of both groups 
would use energy savers is supported. 
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 According to the table 11, from the middle and lower class 68% and 67% 
respectively read the instructions written at the back of electricity bill. On the other hand 
very little majority of both groups doesn’t read it. After taking out the inference from 
table 11, it is admitted that H7 was supported. 
 
 H8 indicates it is more likely that majority of the people from both groups (middle 
class and lower class) would use washing machine and iron according to the instructions 
by PEPCO, the results of table 06 and 07 shows that 97% of middle class and 87% of 
lower class have washing machines at their home.56% of respondents of middle class and 
36 % respondents of lower class were washing their clothes after three days. 32% of 
middle class and 52 % of lower class were washing their clothes after a week.63% of the 
respondents from middle class and 66% of respondents from lower class were using 
washing machine according to the instructions. Majority of both middle & lower class 
group iron their clothes daily.77% members of middle class and 70 % of lower class were 
using iron according to the instructions by the PEPCO. So after these results H7 was 
accepted. 
 
 H9 states that PEPCO advertisements would relatively play an important role in 
persuasion of consumers in saving electricity units as compare to other sources of 
communication. Results for testing this hypothesis show that 68% of middle class and 
58% of lower class were told by friends to save electricity other than media. While 38% 
of the respondents from middle class and 40% respondents from lower class were 
checking the meter reading after one month.32% of the members of middle class and 
47% of lower class has save their units after watching energy saving campaign 
advertisements. 40% from middle class and 35 % from lower class never checked the 
meter reading. While 28% members from middle class and 18% from lower class were 
saying that they don’t have save the units after watching the advertisements. So after the 
discussion, it is proved that media is not only the part to get information, inter personal 
communication has also some effects but they are not as powerful as media, but on the 
other hand most of the members were not checking their meter reading often so how 
come they know that whether they are saving units or not. To that end H9 was not 
accepted or proved.  
 
a. Discussion 
 So after testing the hypotheses, it is obvious that the people should know that 
energy crisis actually exists. People often say during survey that there is no deficiency in 
energy sector, the corrupt politicians are involved to play the number games for their 
elections, they create an issue and then play with the emotions of public, it is true some 
extent, but the present crisis of electricity which Pakistan is facing truly exist, now this is 
not the time to blame anyone, the people should change their self to bring change and of 
course PEPCO and the Government by using their best think tanks aware a common 
people to save electricity in easy way. 
 
 Energy plays an important role in every walk of life in the world. So if there is any 
deficiency comes across in demand of energy then the country has to bear some difficult 
problems. Let us see the present crisis of electricity that Pakistan is facing which has 
caused a lot of problems from toe to head. Majority of the people blame the officials of 
Pakistan Govt for the current crisis. They said that the policies of these politicians were 
not in the favor of the country; they make policies for their own breading. This is true 
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some extent but being Pakistani and as an individual what we are doing? Do we save 
electricity for the future? Do we build an awareness campaign in our locality by ourselves 
to aware the people in order to save the electricity? Almost everyone knows the 
importance of conserving electricity but how many of them were actually doing anything 
for that, the answer is a big no, the lame excuse that is given that we don’t have many 
facilities to build a campaign!! It is the responsibility of government to take care of the 
people of its country. But if the government is not working properly and we silently put 
all the blame to government and that’s enough, no someone has to take the initial step 
from common people to aware people about every issue. Saving electricity and gives it’s 
awareness is not a rocket science one can begin from his drawing room. There are many 
small things that people mostly ignore, which can contribute to huge amount of saving in 
the consumption of electricity. Most of the time our TV is kept switched on. It is 
advisable to turn it off from the main outlet in the wall instead of only switching off with 
a remote. If it is switched off with the remote, still the power is on and it consumes some 
amount of energy. Similar steps hold good for a mobile phone as well. The charger 
should be switched off when the phone is charged. Such measures are useful for other 
appliances like a computer, air conditioner, exhaust fans and geysers. We should use 
energy savers instead of tube lights in order to save electricity and at the same time all 
these measures will definitely curtail our electricity bills. 
 
 Our lifestyle in the present age is such that we are so much reliant on use of 
different forms of energy particularly the electrical power. It is a genuine concern for all 
of us in the present situation to work for electricity conservation and stop traditional 
power reserves from depleting at a rapid rate. We use so many types of gadgets, which 
demand electrical power to run them. Electrical power is the basic requirement for every 
home. You get a real shock when you get your electric bill and discover how much it 
deserves to consider various measures for electricity conservation. Saving electricity has 
to be cognitive operation. This will not only provide us cleaner environment, but one can 
make a fiscal saving also by backing up the campaign for electricity conservation to 
avoid global warming. It is better to curb the consumption of electric energy in our own 
fashion. Now the government official should also build trust and it will come only by 
clean politics and by telling the truth to the people, then they should sincerely work on 
the alternatives of energy like solar, wind, coal etc. PEPCO has to implement some 
prudent measures by engaging the think tanks of every locality they could also have done 
interpersonal campaign from door to door, telling people the importance of electricity, 
there must be big change in the line man of PEPCO because they were considered as the 
king of their locality, there must be an local independent neutral body elected by the local 
majority for which the certain officials of electricity supplying company must be 
accountable. Media has proved to be an important weapon for most effective in various 
fields. PEPCO do know the importance of it that’s why they build a campaign, which is a 
positive aspect, but they have to add some emotions in that campaign rather than just 
explaining the problem and that’s it. 
 
 Besides this here are a few suggestions for the government to extricate the citizens 
of Pakistan from this crucial energy crisis namely electricity: 
 
 Nuclear energy and coal are the cheapest medium of generating electricity in the 
world. In Pakistan these are the lowest source of power production. On the other hand the 
entire world is consuming 16% nuclear energy and 40% coal to produce electricity. 
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Pakistan meanly produces 2% electricity through nuclear energy. It is a locus standi that 
Pakistan is a nuclear technologically fertile country with the caliber of generating fuel, 
yet a inconspicuous country than India, in terms of nuclear power production. As far as 
the matter of coal power production, Pakistan generates merely 0.2% of its electricity 
through coal. Pakistan has the world‘s seventh largest repositories of coal, after the recent 
discoveries in Thar. The total coal reserve in Pakistan is about 175 billion tons.iyaz, 2009 
coal production is merely 3.5 million tons per annum, which is mostly used for brick and 
cement industry. In addition to the option of consuming nuclear plants and coal for power 
production, alternative energy sources are also available, including wind and solar 
energy. Wind energy is the nimblest growing energy source in the world. The world‘s 
largest growing economies_ china and India_ are capitalizing on wind capability. To 
infer we can say that Pakistan needs to set up at least a dozen nuclear power plants, large 
coal fired plants, wind farms and solar plants in the coming 10 years to generate about 
20,000 MW of electricity. This is the exigency of the time to discern the circumstances so 
that the enervating policies and strategies should be ceased in order to extinguish the 
severe energy crisis. This running time is very valuable to know the importance of issue. 
It should be our responsibility to contribute and fight against every problem with positive 
weapons in hand and mind. 
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