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Abstract 
Media is considered the fourth pillar of the state. When the United 

States was founded, it was based on three pillars: executive power, an 

elected legislature, and an independent judiciary. The 21st century has 

brought with it a fourth pillar of state. The fourth pillar is a free media. 

As the information age has powered ahead, the fourth pillar has 

become more and more important the present study explores the role of 

media in increasing turn-out in general elections 2013. This study 

conducted in Multan city that is considered the heart of Southern 

Punjab and a sample of 200 respondents was selected as available and 

convenient Sample technique 100 males and 100 females form 18-60 

years and mostly respondents were well educated. Survey method was 

used for data collection and questionnaire was prepared. The present 

study conducted under the light of “Agenda Setting Theory” and “Gate 

Keeping Theory”. The study conclude that media has vital role in 

increasing turn-out in general elections of 2013. Media aware people 

to vote for Pakistan and promotion of democracy. Moreover, live 

transmission during elections; attract people to cast the vote in general 

elections 2013. 
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I. Introduction 
 The role of media in society is very important and critical. Media considered as a 

spokes person in democratic societies. Media play a vital role to develop the society. 

Media and journalism play a vital role to built public opinion, highlight the public issues 

and give the awareness to people about the policies of Government. Media is reshaping 

the societies by spreading information and new ideas. It aware the public and gave new 

ideas. Media facilitate the watchers by educating about political system their state’ 

(Christians et al., 2009: 158).In short words, the promotion of democracy is attached with 

education and information of public which gives from media. 

 

 In any society, democracy could not flourish without communication, information 

and education. There should be continual research, intention, discussion, debate and 

analysis if a society (state) wants the expansion of democracy and improvement of 

governance. If people have access to information and different opinions on current affairs 

then they will be able to create their own opinion and views. Media is a powerful tool of 

communication, it provide effective information to political elite and the electorate. It 

ensure the availability of information for scattered citizens, then they set their opinion 

and disseminate the information availed to them by media (Wheeler, 1997; Grossman, 

1996). 

 

 Often when we talk about media, it refers to institutions and technologies that play 

different functions. We defined basics of media as ‘come in-between’ or mediate between 

two or more parties. When we used the term ‘mass media’ which means ,organized way 

of communication which is disseminate in short period of time to masses’ (McQuail, 

2005: 17). Now a day’s technology is at its peak, it makes the communication faster, the 

event take place in one corner of the world and the news about the event break in seconds 

in the other corner of the world. Technology especially mobile telephone and Internet 

have solved the problems of distance and time. Technologies have also increase the 

functionality of traditional media like television and radio. 

 

 Television is one of the most powerful tools of mass media. Television plays an 

important role in creating public opinion, it aware and informed the people about the 

benefits of democracy and makes sure the participation of people in democratic system. 

An educated and well-informed public is a major purpose of media and TV plays a 

significant role to achieve this goal through current affair programs, informative 

programs, entertainment, dramas and so on.”Media support the political socialization. 

Political scientists insist the media to play a role in politics. Media is creator of public 

opinion and trend setter. It can play a vital role in democratic process and bring changes 

in society. Political socialization is a process in which every citizen of state plays an 

active role for society.   

 

 In the modern world leadership is elect by ballot box. More participation makes 

democracy more authentic and reliable and it is a guarantee to exist the government. A 

government without the participation of public cannot be said to be democratic. John 

Stuart Mill(1910: 215-217) a great political philosopher said, “The only government in 

which masses participate can satisfy all the necessaries of social state, participation is 

very useful in any public function; that public participation is most important for the 

improvement of society.” 
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II. Political parties, democracy and media 
 Political parties and political leaders play a significant role in democratic societies. 

The relationship between political leader and party and common people is complex, 

Leadership is very necessary in politics. Politicians normally belong to political party 

whose role is articulating the mixture of interests in society. 

 

 The electioneering duration is very crucial for the relationship between political 

leader, the media and public. If the media biased, it can change the opinion and influence 

the result. Media plays an important role in shaping opinion of literate watchers but the 

illiterate people are least influenced, however we cannot ignore the role of media in 

democracy (Wikipedia). 

 

 The basic question of society-those concerning the distribution of authority, the 

dealing with problems and the processes of  understanding and change-all turn on 

communication especially messages conceded by the public. Ways of communication, 

whether in various forms like information, opinion, stories or entertainment (McQuail, 

1994: 1- 2) 

 

III. Pakistan`s Election 2013 and Media 
 In Pakistan, last general election was held on, May 11, 2013. Two parties (Pakistan 

Muslim league Nawaz and Pakistan People’s Party) have their monopoly in Pakistani 

politics. However dozens of small parties have existence but these are not ever comes in 

position to make government. In election 2013 for the first time, a new party Pakistan 

Tehreek-e-Insaf challenged their monopoly. In the popularity of Pakistan Tehreek-e-

Insaf, media played very important role. However the monopoly still existing and 

Pakistan Muslim League Nawaz won the election with heavy mandate (Wikipedia). 

Voting turn-out was 55.02 percent and this is highest since 1970 and 1977. Pakistan faced 

three marital laws. This was the first time a political party hands over the power to other 

political party. In this democratic and political process we cannot deny the role of media 

but question mark still existing on the performance of Pakistani media (Pakistan Election 

Commission). 

 

A. Political Situation of Southern Punjab 

 Southern Punjab consists of three divisions including Multan, Bahawalpur and 

Dera Ghazi Khan which have thirteen (11) districts. Most of the population of Sothern 

Punjab is Saraiki and this region is considered less developed as compare to upper 

Punjab. In overall, generals elections except 2013, most of the seats won by Pakistan 

People’s Party (PPP). In the general elections 2013, Pakistan Muslim League (N) got 

most of the seats due to the slogan of New Provinces including Sothern Punjab and 

Bahawalpur. 

 

B. Political Situation of Multan 

 Multan is the big city according to geographical and population of Southern 

Punjab and have three districts. In political situation, Multan considers the trend setter of 

Southern Punjab. Most of the popular politicians not only national but also international 

belongs to Multan level like Yousif Raza Gillani Ex. Prime Minster, Makdoom Javid 

Hashmi, Shah Mehmood Qureshi, Sikandar Hayat Bossan, Liaqat Baloch etc.  District 
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Multan consists of six (6) National Assemblies and thirteen (13) Punjab Assemblies. 

Most of the winning seats go to PML (N) in last general elections 2013. 

  Geographically total area of the Multan is 5840 KM square. The population of 

Multan is 3.117 millions and register voters in 2013 were 2.103 millions in which 1.130 

million voters were males and 0.974 millions voter were females. Multan consists of six 

towns including Shah Rukan-e-Alam town, Sher Shah town, Bosan town, Mossa Pak 

Shaheed town, Shujabad town and Jalapur Peer Wala town. 

(http://elections.com.pk/votermaps.php)  

 

Table 1: Election Turn-out History of Pakistan 
 1988 1990 1993 1997 2002 2008 2013 

All Pakistan 42% 46% 39% 35% 40% 44% 53% 

Province Wise 

Punjab 45% 50% 47% 38% 43% 48% 57% 

Sindh 42% 43% 28% 32% 38% 45% 53% 

KPK 34% 36% 26% 30% 34% 33% 42% 

Baluchistan 26% 29% 26% 23% 30% 30% 36% 
Source: “Gilani’s Index of Electoral Record, based on ECP data computed by Gallup Pakistan  

http://gallup.com.pk/election/Report1.pdf “ 

 

C. Rational of the Study 

 The basic purpose of present study is to explore that either media is more effective 

than other factors like political leaders, political parties and Biradarri etc to increase the 

voting turn-out. Researcher notice that in Pakistan, mostly are news channels and 

broadcasting political news and Talk shows. So it is question in the mind of researcher, 

did media motivate the people to participate in the political system and form a political 

opinion or political leader, party and Biradarri are more influential. 

 

D. Scope of the Study 

 The researches point-out the new modes for the researchers to conduct advance 

study in this field. This study also explore the role and effectiveness of media in 

increasing voting turn-out as compare to other factors like Political leader, party and 

Baradarri etc. This study determines the futuristic role of media to ensure the 

participation of people in political system. 

 

IV. Literature Review 
 Noman Yaser, Muhammad Nawaz Mahsud, Sajjad Ahmad Paracha (2010) 

conducts a study on, ‘‘Correlation between Media`s Political Content and Voting 

Behavior: A case Study of 2008 elections in Pakistan’’ This research investigate 

correlation between audience member`s usage of media political content and their vote 

casting attitude during 2008 election in Pakistan. The study concludes that people mostly 

watching political contents on television and also read the newspaper for this purpose. 

However mostly respondents got political information from television as compare to 

radio and newspaper. Most respondents reject the dependency on community leaders for 

obtaining political information and taking vote casting decisions. The findings indicate 

that television seems as most favorite medium for obtaining political information and 

taking voting decision as compare to radio and newspapers, during general election 2008. 

Marjut Johansson (2008) without vote casting, political system cannot complete. In fact 

vote casting is a secret activity of democracy and everybody has right to vote his/her 
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favorite party and candidate where he feels mental satisfaction. But is that sufficient for 

the encouragement, expansion and achievement of real democratic system? 

 A research conducted by Bushra H Rehman (2014) entitled ‘‘Conditional 

Influence of Media: Media Credibility and Opinion Formation” at Punjab University 

Lahore. This research find the connection between media usage, credibility and political 

attitude construction amid literate Pakistani youth .The relationship is studied under the 

principle that as reliance plays central role in all areas of social life. It will control the 

opinion of the target public. Following the same logic the research anticipated that 

reliance in media would help media`s usefulness in creation of opinion. The study finds 

that heavy watching of news channels does not matter in relationship between media and 

public, the perceived reliability of media is necessary in the formation of public opinion. 

William Riker and Peter Ordeshook (1968) conduct a research on why people vote, the 

thought of relationship is functional then they justify that involvement in election process 

give persons’ gratification without their desire of effecting results of election process. 

Mansbridge explains political participation as ‘‘compulsory for individuals development, 

to make one complete human, broad minded, and aware to one’s own rights’’. Finkel, 

concludes that selection and functioning on a campaign have dissimilar effects on 

personal gratification with democracy. 

 

 Durre-E-Shawar and Muhammad Asim (2012) conduct a research in Faisalabad, 

Pakistan on voting behavior of people about different political parties. We cannot reject 

this reality that vote casting is the art to participate in democratic process. Study 

investigate the connection of voting by education, internal modification in the party, 

Baradriism and elector`s agreement and reasons about voting process to discover the facts 

of political connection within District Faisalabad. The findings indicate that people like 

party as compare to Biradriism and give vote to party. 

 

 Yasir Arfat (2013) conducts a study on role of television in creating political 

opinion among the illiterate people of Bahawalpur City. This research was also conduct 

to explore the effects of Pakistani private television channels and on the political opinion 

of illiterate persons and role of political leaders in formation of political opinion among 

illiterate people of Bahawalpur. The research finds that political leaders, party and 

Biradriism are more powerful factors to build the political opinion as compare to 

television. Study further concludes that illiterate people of Bahawalpur rely on political 

leaders for acquiring political information and taking vote casting decision. 

 

 Sultan, Jan and Khan (2012) conduct a research on Cultivation Management of 

Pakistani T.V. channels with special reference to politics. The methodology to conduct 

the study was cross-sectional survey method. In this research they talk about the voting 

behavior of those people whom are motivated by television. After passing the PEMRA 

Ordinance in 2002, there are so many news and entertainment channels in Pakistan and 

has heavy influence on society to shape the political opinion of the watchers. They 

conclude that media has important role to inspiring audience members to cast the vote 

and play a significant role for democratic process. 

 

V. Theoretical Framework 
  Agenda Setting Theory and Gate Keeping belong to media and political 

background. The present study is to know about the role of media in increasing turn-out 

in general elections 2013. According to the agenda setting theory, media has ability to 
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make public opinion and enforce readers and viewers what they should to be read.  So the 

researcher has chose the theoretical support for the present study “The Agenda Setting” 

and “Gate Keeping Theories” to test the theories that according to this study, these theory 

are valid or not.  

 

VI. Research Methodology 
 Research methodology is the significant part of the research process. It is more 

necessary for conduct a research and without this, research completion is impossible. 

Research methodology is espousing the researcher to make a technique for their 

judgments and result. Due to adopting this way the researcher can effortlessly obtain their 

assignments. The survey research methodology for the present study was used. 

 

A. Objectives of the Study 

 This research is carried out to examine and evaluate the following points. 

 

1. To know about the role of media in increasing voting turn-out in general election 

2013. 

2. To investigate that, do media gives the political information to the public to make 

a political opinion. 

3. To know about the satisfaction of public towards media. 

 

B. Research Questions 

 

1. What is the role of media in increasing turn-out in election 2013? 

2. What is the role of media in formation of public opinion?  

 

C. Hypothesis 

 

H1. It is more likely that media has effect in increasing turn-out in election 2013. 

H2. It is more likely that media has played watch dog role in general elections 2013. 

 

D. Survey  

 For this study researcher selects the survey method for data collection. Survey is 

way of data collection through which data is collected through verbal or written 

inquiring. Verbal inquiring is known as interviewing, written inquiring is get done 

through questionnaire, which are distributed to the respondents by mail or deliver by 

hand by the researcher at the place of their presence. For the present study, the researcher 

selects questionnaire for data collection. 

 

E. Sampling 

 Sample of the present research are the male and female ranging 18-60 years from 

Multan city, selected through Available and convenience sample. 

 

F. Sample Size 

 Due to the limited sources and time limit, the researcher selects the sample size of 

200 respondents (100 male and 100 female) according to the respective universe of the 

study. 

 

VII. Data Interpretations 
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 The main purpose of this study is to check “The role of media in increasing turn-

out in election 2013”. The target study based on questionnaire method and a scale 

designed by the researcher used to collect numerical data. The collected data compiled 

for results in Statistical Package for Social Sciences (SPSS).  

 

Table 1: Frequency distribution according to Gender 

Gender Frequency Percent 

Male 100 50.0 

Female 100 50.0 

Total 200 100.0 

Note. The above table shows frequency distribution of overall sampled population according to gender and 
education. For this study a sample of size 200 people is selected at random from the Multan city of Southern 

Punjab. From the entire sample 50% people are males and the other 50% are females. 

 

Table 2: Frequency distribution according to Education 

Education Frequency Percent 

Matric or under 15 7.5 

Intermediate 7 3.5 

Graduation 62 31.0 

Master 111 55.5 

M.Phil 5 2.5 

Total 200 100.0 

 

 The above table and graph show frequency distribution of overall sampled 

population according to gender and education. For this study a sample of size 200 people 

is selected at random from the Multan city. From the entire sample 50% people are males 

and the other 50% are females. In case of education all the people selected for responses 

having different education level varies from under matric to master and some persons 

also have M.Phil education. From the overall sample 7.5% people have matric or under 

matric education, 3.5% have intermediate, 31% are graduates, 55.5% population having 

master education and other 2.5% have M.Phil education. 

 

Table 3: Pakistani media is pro-democratic media 

Responses Frequency Percent 

Strongly Agree 78 39.0 

Agree 76 38.0 

Uncertain 17 8.5 

Disagree 23 11.5 

Strongly Disagree 6 3.0 

Total 200 100.0 

 

 This frequency distribution table shows the opinion of overall respondents which 

are selected in sample towards the statement “Pakistani media is pro-democratic media.” 

This statement is about the Pakistani media. From the overall sample 39% people are 

strongly agree and said that the Pakistani media is pro-democratic media, 38% people are 

agree, 8.5% people are uncertain, 11.5% people are disagree, and remaining 3% people 
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are strongly disagree with the statement and said that Pakistani media is not pro 

democratic media.  

Table 4: T.V. channels are good source of creating political awareness in viewers 

Responses Frequency Percent 

Strongly Agree 112 56.0 

Agree 68 34.0 

Uncertain 7 3.5 

Disagree 12 6.0 

Strongly Disagree 1 0.5 

Total 200 100.0 

 

 The above frequency distribution table shows the opinion of overall respondents 

towards the statement “T.V. channels are good source of creating political awareness in 

viewers.” This statement is about the political awareness and 56% people are strongly 

agree, 34% people are agree, 3.5% people are uncertain, 6% people are disagree, and 

remaining 1% people are strongly disagree with the statement. So, maximum people are 

agreeing with the given statement that TV channels are good source of creating political 

awareness. 

 

Table 5: Media can motivate the people to cast vote 

Responses Frequency Percent 

Strongly Agree 68 34.0 

Agree 83 41.5 

Uncertain 11 5.5 

Disagree 27 13.5 

Strongly Disagree 11 5.5 

Total 200 100.0 

 

 This frequency table indicates the responses and opinion of overall respondents 

towards the statement “Media can motivate the people to cast vote” This statement is 

about the motivation to casting of votes through media in our country Pakistan. 34% 

people are strongly agree, 41.5% people are agree, 5.5% people are uncertain, 13.5% 

people are disagree, and remaining 5.5% people are strongly disagree with the statement. 

So, maximum people said that media channels are motivate the population to cast their 

votes in Pakistan. 

 

Table 6: Media has influence in the increase or decrease turn out 

Responses Frequency Percent 

Strongly Agree 65 32.5 

Agree 65 32.5 

Uncertain 23 11.5 

Disagree 42 21.0 

Strongly Disagree 5 2.5 
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Responses Frequency Percent 

Strongly Agree 65 32.5 

Agree 65 32.5 

Uncertain 23 11.5 

Disagree 42 21.0 

Strongly Disagree 5 2.5 

Total 200 100.0 

 The above distribution table represents the responses of overall respondents 

towards the statement “Media has influence in the increase or decrease turn out.” 32.5% 

people are strongly agree, 32.5% people are agree, 11.5% people are uncertain, 21% 

people are disagree, and remaining 2.5% people are strongly disagree with the statement. 

Hence we conclude that maximum people think that media has significant influence on 

the increasing or decreasing of election turnout in Pakistan. 

 

Table 7: Media educate the public about the importance of their vote 

Responses Frequency Percent 

Strongly Agree 90 45.0 

Agree 81 40.5 

Uncertain 7 3.5 

Disagree 17 8.5 

Strongly Disagree 5 2.5 

Total 200 100.0 

 

 This frequency distribution table shows the opinion of overall respondents towards 

the statement “Media educate the public about the importance of their vote.” This 

statement shows information about the role of media to create public awareness towards 

importance of their vote. 45% people are strongly agree with the statement and said that 

media educate the public and create awareness and highlight importance of vote, 40.5% 

people are agree, 3.5% people are uncertain, 8.5% people are disagree, and remaining 

2.5% people are strongly disagree with the statement.  

 

Table 8: Media played watch dog role in the elections 2013 

Responses Frequency Percent 

Strongly Agree 37 18.5 

Agree 45 22.5 

Uncertain 43 21.5 

Disagree 51 25.5 

Strongly Disagree 24 12.0 

Total 200 100.0 

 

 This frequency distribution table shows responses of overall respondents towards 

the statement “Media played watch dog role in the elections 2013.” This statement shows 

information about the role of media in the elections 2013. From the entire sample of 
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200people18.5% people are strongly agree with the statement, 22.5% people are agree, 

21.5% people are uncertain, 25.5% people are disagree, and remaining 12% people are 

strongly disagree with the statement. 

 

 

 

 

 

 

Table 9:  Media enforce you to vote for the change and get rid of bad governance in 

the country 

Responses Frequency Percent 

Strongly Agree 60 30.0 

Agree 67 33.5 

Uncertain 12 6.0 

Disagree 40 20.0 

Strongly Disagree 21 10.5 

Total 200 100.0 

 

 This frequency distribution table shows responses of overall respondents towards 

the statement “Media enforce you to vote for the change and get rid of bad governance in 

the country.” This statement shows information about the role of media in the elections 

process in the country. From the entire sample of 200people30% people are strongly 

agree with the statement, 33.5% people are agree, 6% people are uncertain, 20% people 

are disagree, and remaining 10.5% people are strongly disagree with the statement. 

 

Table 10: Media aware you about the power of your vote 

Responses Frequency Percent 

Strongly Agree 72 36.0 

Agree 75 37.5 

Uncertain 7 3.5 

Disagree 31 15.5 

Strongly Disagree 15 7.5 

Total 200 100.0 

 

 This table shows the frequency distribution of opinion of overall sampled people 

towards the statement “Media aware you about the power of your vote.” The given 

statement indicates the role of media and awareness of people of Pakistan in elections 

process. From the sample of 200respondents selected at random 36% people are strongly 

agree and said that media creates awareness in people for importance of vote, 37.5% 

people are agree, 3.5% people are uncertain, 15.5% people are disagree, and remaining 

7.5% people are strongly disagree with the statement. 

 

Table 11: Do you satisfied with the role of media? 

Responses Frequency Percent 
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Yes 110 55.0 

No 83 41.5 

Don't Know 7 3.5 

Total 200 100.0 

 

 The table shows the frequency distribution of opinion of overall sampled 

population towards the satisfaction of people with the role of media. The given statement 

indicates the satisfaction of target population with role of media and awareness of people 

of Pakistan in elections process. From the selected sample of 200people 55% respondents 

are satisfied with the role of media in election process of Pakistan and agreeing with the 

statement, 41.5% people are not satisfied with the role of media and the remaining 3.5% 

people replied that they don’t know about the satisfaction. 

 

Table 12: Did you cast vote in last general election 2013? 

Responses Frequency Percent 

Yes 128 64.0 

No 72 36.0 

Total 200 100.0 

 

 The table shows the information about the opinion of overall sampled population 

for the casting of their vote in last general election 2013. From the selected sample of 

200people 64% respondents said that they cast their vote in general election 2013 and the 

other 36% population do not cast their vote in the last general election of 2013. 

 

VIII. Discussion 
A. Research Questions 1: What is the role of media in increasing turn-out in election 

2013? 

 The present study explores the effects of media in increasing turn-out in general 

election 2013 among the people of Multan city. In the present era, most people get 

political information from the media like print media, radio, social media and television. 

In rural areas mostly people relay on radio and local political leader like Numberdaar etc 

to get political information. Rural people have access to TV only for PTV channel that 

they use for entertainment and information. They have no access to cable TV. Due to lack 

of informational sources they have less power of political understanding and no 

resistance against any political system. For concluding the result of research question, 

researcher asked the relevant question to his respondents that “Do you think media 

influences in the increase turn-out of general election 2013”. Result shows that 32.5% are 

strongly agreed and 32.5% agreed that media has influence in increasing turn out in 

general election 2013. They said that people get up to date political news from the media 

in the present era and have ability to understand the reality.11.5% respondents said that 

they have no idea about this question, meanwhile 21.0% disagreed and 2.5% respondents 

strongly disagreed and said that media have no influence in increasing turn out of election 

2013.Researcher asked another question to the respondents that ‘‘Do you think media can 

motivate the people to cast vote?’’. Result shows that 32.0% respondents strongly agreed 

with this statement and 41.5% agreed, 5.5% respondents said that they have no 

information about this. On the other hand 13.5% disagreed and 5.5% respondents 

strongly disagreed that media cannot motivate the people for vote casting.  
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B. Research Questions No.2 what is the role of media in formation of public 

opinion? 

 For taking the answer of research question, the researcher asked the relevant 

question to his respondents that “Do you think that TV channels are good source of 

creating political awareness in its viewers?” Result shows that 56.0% respondents 

strongly agreed and 34.0% agreed that TV channels are good source of creating political 

awareness among its viewers. They said that TV channels use different slogans and 

political programs during the election season that plays important role creating political 

awareness and attract people towards political process and become active part of 

Pakistani politics. 3.5% respondents said that they have no idea about this question. 6.0% 

respondents disagreed and 0.5% respondents strongly disagreed that TV is not a good 

source of political awareness. They said that there are other factors that playas important 

role in creating political awareness like political leader, Baradari etc. They also criticized 

media that media is biased and favor specific political party. Another relevant question 

asked by the researcher that “Do media aware you about the power of your vote?” Result 

shows that 36.0% respondents strongly agreed and 37.5% respondents agreed that media 

aware them about the power of their vote. They said that media award them that they are 

important part of Pakistani political system and they should have active part of this 

system. Moreover media wake the people to get rid of corrupt system. According to the 

respondents, media is playing watch dog role in political system and highlighting 

negative points of any political party in well manner. 3.5% respondents said that they 

have no idea about this question and have no interest in political system and hopeless. 

15.5% respondents disagreed and 7.5% strongly disagreed that media has not aware them 

about the power of vote. They said that political leader and Bradariism are more powerful 

sources as compare to media which plays important role to aware about the power of 

their vote. They said that media is biased and promote specific political party or 

candidate. Due to this reason less educated people make the theme that they should give 

vote to that leader or party which is expected winner at media. The above discussion 

about the research question concluded that majority of the people are agreed that media 

has positive role in the formation of political opinion among people of Pakistan.    

 

C. Hypothesis 1: It is more likely that media has effect in increasing turn-out in 

election 2013. 

 In the present era, most people get political information from the media like print 

media, radio, social media and television. In rural areas mostly people relay on radio and 

local political leader like Numberdaar etc to get political information. To examine the 

hypothesis, the most suitable question asked by the researcher “Do you think media 

influences in the increase turn-out of general election 2013”. Result shows that 32.5% are 

strongly agreed and 32.5% agreed that media has influence in increasing turn out in 

general election 2013. They said that people get up to date political news from the media 

in the present era and have ability to understand the reality.11.5% respondents said that 

they have no idea about this question, meanwhile 21.0% disagreed and 2.5% respondents 

strongly disagreed and said that media have no influence in increasing turn out of election 

2013. The above discussion on hypothesis “It is more likely that media has effect in 

increasing turn-out in election 2013” is true.  

 

D. Hypothesis 2: It is more likely that media has played watch dog role in general 

elections 2013. 
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 Free and fair elections are the beauty of democracy. In this way media plays its 

role. To test the hypothesis, the researcher asked the relevant question to his respondents 

that “Media played watch dog role in the elections 2013? This statement shows 

information about the role of media in the elections 2013. From the entire sample 18.5% 

people strongly agreed with the statement, 22.5% people agreed, 21.5% people showed 

unaware about the statement, 25.5% people disagreed, and remaining 12% people are 

strongly disagree with the statement. The results concluded that the hypothesis “It is more 

likely that media has played watch dog role in general elections 2013” is true. 

 

IX. Conclusion 
  According to the geographical area, Multan is consider the heart of Sothern 

Punjab and now included in Metropolitan cities of Pakistan. Southern Punjab is less 

developed area because most of the budget is used by the upper Punjab. Due to non-

equally distribution of funds and less administrative representation, the movement of 

Southern Punjab has been started. Anyhow, Multan is well established city as compare to 

other cities of Southern Punjab and considered expected provincial capital if the 

movement of Southern Punjab succeeded. The basic purpose of conducting research in 

Multan was to know the opinion of people about the role of media and people 

contribution in voting system.  

 

 Majority respondents of Multan city agreed on that TV is a good and solid source 

of creating political awareness among its viewers. Now, the educational level of the 

people is promoting and people have mental approach to judge or analysis the issue. In 

this way media play its role carefully by digging out the facts. 

 

 Vote casting is central step of democracy. By giving vote, people chose their 

leaders to govern the country. About the casting the vote, motivation is necessary for vote 

casting. Majority respondents of the Multan city agreed that media motivate them to cast 

the vote and they admitted that media has strong influence in increasing turn-out. This is 

because in last general election, proved highest turn-out in the history of Pakistan’s 

election. 

 

 For the free and fair election, monitoring is very necessary. In this way majority of 

the respondents of Multan city agreed that media has played watch dog role in general 

election 2013.  Anyhow some have objection that in some issues, media’s role is 

controversial and biased. There is need to improve the performance of media by 

facilitating and giving the professional trainings to media organizations and journalists. 

According to the results of present study, people think that media has played vital role in 

increasing turn-out of general election 2013. But sometimes it acts as biased to promote 

particular party and imposed its decisions to its viewers. Media is a source of information 

and should play fair objective reporting regarding every issue. Media should fulfill its 

duty honestly and provide objective reporting. The political system of Pakistan still needs 

to improve in which people can play significant role by casting their vote. By using the 

power of vote, they can select their leaders. In this way such atmosphere will be created 

that every any citizen of Pakistan can be elected as Member of Parliament and can 

change the old political system of Pakistan. 
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