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Abstract 
Web portals have been purposefully operated by the most governmental 
organizations to provide online public services and also have 
developed into virtual requirement for Web-based government access. 
Well developed web portals should be rational virtual spaces that get 
benefit of the interactive nature of the Internet to facilitate discussion 
and information sharing among the concerned. In order to evaluate 
whether the web portal of the government organizations may be well-
designed or not, this study tries to introduce the Web server log file to 
find out customers (who are they?) and contents (what are they 
interested in?) through the case of Ministry of Culture and Tourism 
(MCT) of South Korea. Analysis indicates that the contents of the MCT 
of South Korea web portal should be fully provided and reflected in 
design of the Web portal. MCT should be responding the changing 
environment, through understanding the fact that who they are and 
what they are interested in. 
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I. Introduction 

Today, web portals are arguably the leading organizational strategy for the 
provision of online government services. A portal provides a single site for accessing all 
government services and e-service applications. Every government has a web portal. A 
government portal becomes virtual requirement for Web-based government access (Seo, 
2001). 

 
The Ministry of Culture and Tourism (MCT) of South Korea also has a web portal 

(http://www.mct.go.kr) to serve as the integrated gateway and provide visitors with a 
single point of contact for online service delivery of culture and tourism in South Korea. 
Because portal integrates government e-service related to culture and tourism in South 
Korea, it can improve access to the Ministry, reduces service-processing costs, and 
enables government agencies to provide a higher quality of service. The MCT of South 
Korea has an important responsibility for the matters in the fields of customs, sports 
(games), civilization, culture, the fine art, religion, tourism, and youth. The MCT of 
South Korea portal has an important role as the nation’s largest creator, maintainer and 
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disseminator of the information of those areas in South Korea. Those public services 
delivered by the ministry have been highly related to education of Korean people to be 
cultural and creative, creation of a peaceful and unique society in which leisure and work 
are in harmony, and creation of a dynamic cultural nation that represents various 
traditional cultures. Specifically, the ministry has five principles which are culture-
centered individual, society, economy, region, and world. Under the principles, the 
ministry has been working effectively to get better the standard of living in Korea, to 
advance culture and tourism industries considering the globalization procedure, and to 
develop South Korea further viable in international sports. Through the web portal, the 
ministry has provided the people with various information and services of culture, arts, 
sports, tourism, and so forth. Especially, the ministry operates the complete civilization, 
culture and arts information system which is linked in the portal. The specialized culture 
and arts contents are made available through a comprehensive management system built 
with a database containing all cultural and arts treasures owned by different organizations 
and groups. 

 
The basic challenge has been “to develop coherent virtual spaces that take 

advantage of the interactive nature of the World-Wide Web to enable dialogue and 
information sharing among the concerned” (McLaughlin, et al., 1999). With respect to 
the facilitation of dialogue and information sharing, the MCT has developed a well-
designed web portal where visitors can visit, communicate, asynchronously or in real 
time, with public servants. In fact, it is not easy to evaluate whether the web portal of the 
MCT is well designed and organized, or not. In this regard, the research article 
emphasizes the Web server log file and reviews its potential as a study tool to measure 
and interpret the internet customers (who are they?) and contents (what are they 
interested in?). 

 
II. The Nature and Information Content of Web Log 

While passing on data over a network, servers monitor and record network 
communications in different logs and there are a number of various set-ups of Web log 
files obtained from various Web server configurations. The whole record data on the 
Internet Protocol (IP) address of the computer demanding the information, the date and 
time of the call, the size and Universal Resource Locator (URL) of the file demanded. 
The Web log files of the Web sites can clutch extremely huge quantity of data depending 
on the frequency of requests made to the server being logged. 

 
The Web logs have been designed for “computing the volume of traffic passing 

through a Web site and the subsequent actions of computers and computer networks, not 
the direct actions of end users” (Zawitz, 1998). Therefore, the subsequent scrutiny of this 
information is essential for reviewing the usage. The researchers have made different 
attempts to examine Web logs in attempting to deduce data from the Web logs into 
variables useful to those analyzing Web site usage. Nowadays, many commercially 
developed software packages are accessible that filter and identify these variables within 
the Web log files. 
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In measuring the information and online data made available in Web log, the basic 
concepts to understand the unit of analysis1 “are use and users” (Nicholas et al., 1999). 
Nicholas further discusses that “the information unit of interest in analysis of use is the 
Web page, which is stored and transmitted in a number of different files. A ‘Hit’ is 
registered where any file is requested from a Web server”. Since web site pages would 
characteristically be made up a number of files including HTML, graphics, style sheets, 
may be audio content and other associated files, the number of Hits recorded when a 
specified page is requested will be greater for richer pages. Therefore, the number of Hits 
is a useful indicator of Web site traffic, however, it does not accurately measure the 
number of actual (whole) web pages viewed on a Web site as there is no 1:1 relationship 
between Hits and Web pages viewed (Nicholas et al., 1999). 

 
Because of the confines of Hits like a part of study2, ‘Page Views’ are frequently 

utilized as a more valuable means to assess the idea of the ‘use.’ Page Views assess the 
number of actual page viewed when an exacting Web page is demanded.3 Therefore, 
Page Views are important to interpret appropriately Web log statistics. Another 
commonly used unit of analysis is a ‘Visit’ (or session). ‘Visit’ has been exercised to 
describe a sequence of Page Views served to one user. A Visit is presumed to finish 
whenever there is a period of inactivity between Page Views. 

 
Basically, whenever the users are making the requests, some information on the 

users can be provided by the Web logs. Every demand for information from a Web server 
should identify the details of where to mail that information. It shows the place or 
destination of the user computer on the Internet. The number of unique IP address gives 
the information to identify the organization type and the country where a user come from. 
Even though it is not all the time feasible to act it can be utilized to make available 
fundamental information about the user. Web log analysis software provides the 
summary statistics on the use of a Web site which are the basic information identified 
above. However, there are limitations and constraints in the use of basic Web log 
analysis. 

 
First, efforts to identify visitors and count page requests are fraught with difficulty. 

There are two major impediments to precise measurement as the problem of unique 
identification of visitors and the issue of caching. With respect to the problem of unique 
identification of visitors, the use of proxy servers and dynamic Internet protocol address 

                                                           
1 The units of information typically made available in standard Web log analysis tools are Hits, Page Views, and 
Visits. 
2 Net Genesis at SLAC explains the limitations in detail. Hit counters continue to be popular features on web 
pages, but they, in fact, have little value. First, most hit counters can be adjusted to start at any number. So any 
number you see in on a hit counter may be artificial. Second, just what is defined as a hit? In fact, requesting a 
single web page can result in multiple hits to the server. First, if the requested URL does not have a following 
slash (such as http://www.mydomain.com), the server will first redirect to the URL with a slash (such as 
http://www.mydomain.com/). Then the page of html will show as a hit and each graphic on the page will also 
record as a hit in the log. So a page of html with six graphics in a navigation bar could record eight individual 
hits in the log. This set of eight hits is described as a view, all the hits necessary to display a web page 
(http://www-group.slac.stanford.edu/wim/logfiles/info.html). 
3 Page Views can often be subject to further refinement such as the removal of any Hits from automated agents 
such as ‘Robots’ or ‘Pushed Pages’ (for example, adverts which automatically pop up when entering a site) by 
identifying Web log text in the ‘http user agent’ field. Robots are used by search engines and similar 
aggregators to automatically scan Web sites to update their databases of current Internet content. For some sites, 
access by automated agents can account for one third of all Web log entries (Gutzman, 1999). 
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allocation by some Internet service providers requires us to regard our computations of 
‘sessions’ and ‘visitors’ with a certain degree of skepticism (Dreze and Zufryden, 1997). 
With respect to the issue of caching, Web clients such as Explorer or Netscape may pull 
previously viewed pages from the cache rather than request the page again from the Web 
server, depending on how this parameter is adjusted when the client options are set. And 
large Internet access providers may cache popular pages on their proxy servers.4 The net 
result of both is that the number of page accesses may be seriously underestimated.5 It 
means that the recording or copying of a Page View from a client does not indicate the 
information offered on the Web page had been in fact made use of or yet desired by the 
user. According to Tauscher and Greenberg, “a study found that 30 % of navigation 
actions by users were backward and therefore not recorded as new Page Views, even 
when a user is returning to this page to extract new information and this fact could be 
usefully recorded” (Tauscher and Greenberg, 1997). 

 
Second, this is too difficult to relate Visits to Visitors on the basis of Web log data 

alone. Every Visit is characterized by an Internet Protocol address. Though, each user can 
have more than one Internet Protocol address computers. It is also difficult that numerous 
clients or the users can appear to have one Internet Protocol address in the Web log. 
According to Riphagen and Kanfer, “it would be the case where organizations, using a 
firewall to filter all access to the public Internet, will record just one Internet Protocol 
address (of the proxy server) rather than the Internet Protocol address of individual users” 
(Riphagen and Kanfer, 1996). 

 
The information the Web log provides available is inaccurate but not completely 

unreliable. For example, Fieber (1997) argues that “dynamic Web pages will be cached 
less often as the information contained in them is constantly changing”. Although it may 
be true that Web sites with dynamic content would not be more affected by this setback, 
it is believed that Web log analysis does not make available complete levels of online 
information usage. Even though they determine what information is required online and 
they do not point out whether the information has been used or read. Notwithstanding, it 
is still useful for us to gain a better understanding of how people use the specific site. 
While not presenting total levels of usage, Web logs can provide a sign of trends in and 
changes of, information demand over time.  Especially, Web logs assess what 
information users have in fact required while off-line methodologies such as surveys and 
questionnaires may evaluate what information users do not ignore they use or have 
recalled using. Moreover, the percentage of client actions that can be recorded by Web 
logs is usually higher than the proportion sampled by traditional methods. 

 

                                                           
4 Where users select a Web page using the navigation buttons on their browser, such as the back or forward 
buttons during an Internet session for example, often no new line in the Web log is recorded. Instead the 
computer would simply return the information from its local memory cache, rather than requesting the 
information again directly across the Internet unless the user explicitly opts for their browser to always revisit 
the sites on each requested viewing – not the default setting for most users. This cut down on the quantity of 
data transmitted over the network and as such improves the efficiency of the network.  
5 The use of cookies or user authorization procedures helps to address the first problem, although these 
techniques introduce ethical and methodological complications of their own. 
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Therefore, Web logs can give unique data to complement existing off-line research 
methodologies and hence to improve the accuracy of empirical findings on information 
usage.6 
 
III. Web Log Analysis and Findings 

To evaluate the potential of Web log study as a investigate tool to measure and 
interpret the internet customers (who are they?) and contents (what are they interested 
in?), this research article draws upon a study accomplished on the Web logs of the MCT. 

 
The data described below are taken from the cumulative log file record for a 5-

month period from January 1, 2007 through May 31, 2007. The published information 
and services, various internet activities on web portal of MCT has been duly reflected in 
the server log. The logs which are in the extended log file format, maintain track of who 
was visiting the MCT site, while they approached, what they asked for what they were 
interested in, how much time they appeared at each page, everywhere they had been prior 
to they moved toward this site, what browser they had been utilizing, from what region or 
country they had been, and more. Log file had been examined using log INSIDE.7 
Overall access statistics that could be taken resulting from the Web logs have been 
presented in Table 1.  

 
Table 1  Access Statistics for the MCT Server (January 1, 2007 ~ May 31, 2007) 

Metric January May Mean (Jan. ~ May, 2007) 
Page Views per month 
Average Page Views per day 
Visits per month 
Average Visits per day 
Average Page Views per visit 
Unique Visitors per month 
Average Page Views per visitor 
Average One time Visitors per month 
Average Returning Visitors per month 

1,778,494 
57,370 
131,338 
4,236 
13.5 
80,677 
22.0 
80,545 
16,924 

2,056,973 
66,354 
183,511 
5,920 
11.2 
117,169 
17.6 
99,826 
20,051 

2,151,826 
71,256 
179,081 
5,930 
12.0 
106,125 
20.3 
94,034 
20,526 

 
In assessing access to the MCT Web site, the average number of Page Views per 

month has increased fairly from January 2007 to May 2007.8 This statistics shown in 
Table 1 may offer conclusions about the ease of navigation through a site or satisfaction 
with the information provided. However, the average Page Views per Visit have 
decreased slightly from 13.5 to 11.2, whereas unique visitors and page views have 
increased steadily. It may be supposed that during the initial period (from January to 

                                                           
6 It is strongly predicted that in the upcoming time, the restrictions and problems talked about so far may reduce 
because of technological changes. In particular, caching problems can be alleviated by collecting data directly 
from the user’s browser (the client) rather than from the Web server. All user actions are recorded and sent 
directly to a third party server. This client side data tagging, utilized in more recent software such as 
WebTRendsLive, may be more prevalent in the future and enables more accurate data on absolute access levels 
to be recorded (Rowbottom, 2005: 44).  
7 Log INSIDE is one of a number of commercially available software products for extracting data from server 
logs. It is selected for the main analysis of the MCT log files because it offers certain speed advantages over 
competing products in dealing with large files and can process logs directly from the web server in zipped 
format. It also offers some special features, such as the ability to generate reports of keywords used to bring 
visitors to the size, parsed by search engine of origin. 
8 It may be generally assumed that due to memory caching, actual pages viewed are likely to be higher than the 
numbers represented in the Table 1. 
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February) just after restructure of the site, early visitors may have much paid attention to 
the changed Web site. 

 
Who Are They?  

In reviewing the number of different users accessing the information; the number 
of Visitors (separate visits) can be drawn upon. It varied between around 80,000 and 
120,000 monthly. By using this data, an average of 106,125 unique Visitors had done an 
average 179,081 Visits to the Web site monthly. Therefore, every Visitor made an 
average 1.7 Visits to the Web site monthly. The average Page Views per Visitor, could 
update regarding the wideness of information demanded by each individual user on one 
or more Visits, indicating how much of a Web site’s information may be useful to an 
individual. Each visitor viewed an average about 20 different Page Views in one or more 
Visits. The average revisit Visitors who had appeared the web site more than one time 
within a month was 20,526 and increased steadily. One time Visitors made up 88.6% of 
the total Visitors to the MCT site. It is quite high that the MCT Web site may not be has a 
comparatively regular group of people of core users.  

 
The following <Figure 1> shows the patters of visitors who visit the MCT Web 

site by day of the week and time. The numbers of visitors who visit it during the week 
from Monday through Friday come up to the similar level, which are more above than the 
number of visitors during the weekend. By time zone, the numbers of access reflect the 
regular office hours.  

   

 

 
Figure 1  Number of Visitors by Day of the Week and Time9 

Next <Table 2> shows the different ways to interpret the identities of Visitors. The 
IP address of Visitors is used as the important clue to explore who they are, because 
every computer on the Internet has a unique address just like a telephone number. For the 

                                                           
9 Note; No. of visitors according to day  (Unit: 1 person); and No. of Visitors according to time (Unit: 100 

persons); Red line: average number of visitors. 
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same period, 98.1% of users are classified as the users who use Korean language, while 
only 7.9% are classified as international users who speak English, Japanese, Chinese, and 
so forth. This may misrepresent the national origin of many users accessing the MCT 
Web site due to the misinterpretation of IP addresses. Also, 65% and 11.2 % of users 
came from .com and .net registries. For the same period, approximately 6.0 % and 4.4% 
of Users are classified as users from nonprofit organizations (.or) and Government 
agencies (.go). The percentages of users from educational sector such as schools and 
universities are relatively small.    

 
Table 2  Visitors’ Characteristics According to Their Languages and Domains 

No. Language No. of 
Visitors 

Ratio 
(%) 

Domain No. of 
Visitors 

Ratio 
(%) 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 

Korean 
English – USA 
Japanese 
Chinese – China 
Chinese –Taiwan 
English – UK 
English – Australia 
France 
Deutsch 
English – Canada  
And Others 

908,151 
5,868 
4,716 
3,180 
699 
385 
362 
318 
284 
171 
1,444 

98.12% 
0.63% 
0.51% 
0.34% 
0.08% 
0.04% 
0.04% 
0.03% 
0.03% 
0.02% 
0.16% 

.com 

.net 

.co. 

.or. 

.go. 

.org 

.ne. 

.ac. 

.es., .ms., .hs. 

.re. 
And Others 

46,637 
8,031 
6,425 
4,293 
3,187 
1,363 
1,245 
231 
218 
124 
46 

64.95% 
11.19% 
8.95% 
5.98% 
4.44% 
1.90% 
1.73% 
0.32% 
0.30% 
0.17% 
0.13% 

 
In addition, the visitors are analyzed according to frequency of visit. It is highly 

related to the visitors’ level of favorable impression to the website. The more the users 
frequently visit the website again, the more the website must be attractive. The favorable 
impression may be easily influenced by the substance of the website such as quality of 
information, accessibility, and so forth. The following <Table 3> shows the number of 
visitors who access to the MCT Web site first time come to 50.7% of whole visitors. 
Among them, visitors who revisit this Web site in a day are 15.6% of total visitors. The 
fact that half of the visitors do not visit the website again should be reconsidered: 

 
Table 3  Analysis by the Frequency of Visit 

No. Number of Visit Times No. of Visitors Ratio 

1 
2 
3 
4 
5 

First Visit Today 
Revisit Today 

Revisit in a Day 
Visit in Two Day 

Visit in Three Day 
Other 

469,228 
144,680 
 97,336 
 39,905 
 28,731 
145,698 

50.70% 
15.63% 
10.52% 
 4.31% 
 3.10% 
15.74% 

 
What Are They Interested In? 

The qualitative levels of contents which the MCT Web site provide become 
definitely important for the users to visit it again. When users visit the Web site, they just 
search whether it satisfies their own needs, and if not, then move to another websites. An 
empirical research indicated that while 84.3% of the respondents searched only certain 
areas and failed to meet their own needs, respondents who searched and reviewed all 
pages are no more than 14.6% (Kim & Seo, 2001). What are the visitors really interested 
in? 
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Further insights can be made from analyzing the pages (information and contents) 

that are actually requested by the users to the MCT Web site. For this analysis, site map 
of the MCT Web portal is used to classify the categories of contents. The <Table 4> 
shows the information categories provided by the MCT Web site. These categories may 
indicate the structure of the MCT Web site and include every contents provided by the 
MCT through the Web portal. 

 
Table 4  Information Categories Provided by the Web Portal of MCT 

Major Categories Sub-Categories 

 
News Room (A) 

Announcements(A-1), Press Release(A-2), Explanation against the Press 
(A-3), Policy Case accepted by the Press (A-4), News Briefing of the 
MCT(A-5), MCT News(A-6), Schedules of the Minister & Vice Minister(A-7) 

 
Data Room(B) 

Policy-Making Process(B-1), Data Room of Information Open by Information 
Type(B-2)*, Data of Laws and Ordinances(B-3), Data of Regulation 
Reform(B-4), Research Data(B-5), e-Book Service(B-6), Statistics(B-7)  

People’s  
Participation Room (C) 

Talk with the Minister(C-1), Policy Forum(C-2), Report of Inconvenience & 
Absurdities(C-3), Something to Say(C-4), Survey(C-5), Business Reform 
Network(C-6) 

Single Window for  
Online Petition(D) 

Introduction(D-1), Form(D-2), Online Request(D-3), Process Open(D-4), My 
Petition(D-5), Q&A(D-6), Q&A Samples(D-7), Request for Information 
Open(D-8) 

Introduction Room(E) Minister(E-1), Vice-Minister(E-2), Organizations(E-3), Personnel(E-4), 
Mission & Major Policy(E-5), History(E-6), Location(E-7) 

Organization Room(F) Planning & Management(F-1), General Affairs(F-2), Cultural Policy(F-3), 
Arts(F-4), Cultural Industry(F-5), Culture Media(F-6), Tourism(F-7), 
Athletics(F-8), Data Room of Information Open by the Bureau(F-9)** 

Culture Room(G) Korean Culture(G-1), Regional Festival(G-2), Cultural Information 
Network(G-3), Culture Calendar(G-4), Cultural Person of This Month(G-5), 
Customs of This Month(G-6), Korean Language(G-7), Cultural Symbol(G-8) 

Others(H) Privacy Policy(H-1), Citizen Charts(H-2), How to Use Homepage(H-3), 
Opinions(H-4), Phone Book(H-5), Internet Manual(H-6) 

cf. * Data Room of Information Open according to the type of information; ** 
Data Room of Information Open according to the jurisdiction of the bureau. 

 
Based on this classification, the following <Table 5> shows the most frequently 

visited pages. The most common combination of Page Views indicates what kinds of 
information are most commonly requested. With the respect to features of the site that 
were accessed, 20.34% of the Page Views were requested introducing Announcements, 
Press Release, and Explanation against the Press under ‘News Room’ category. It may be 
noteworthy the fact these contents are frequently requested rather than the initial page of 
the MCT Web site, considering the fact the most commonly requested Page Views allow 
to be placed at easy to access point. The contents related to both information open 
(10.4%) and people’s participation (9.1%) are subsequently placed at easy to access. 
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The users who visit MCT homepage seem to be much interested in information 

concerned with the Ministry itself rather than information related culture and tourism. 
Especially, information belonging to the ‘Culture Room’ usually focused on cultural 
contents can not attract high attention from the users. 

 
Table 5  Most Frequently Visited Pages 

No. Contents Page Views Ratio (%) 
1 
2 
3 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
11. 
 

News Room(A-1, A-2, A-3) 
Beginning Page of the MCT 
Data Room of Information Open by Information Type (B-2)  
People’s Participation Room (C-4, C-5, C6) 
Q&A(D-6) 
Organization Room(F) 
Data Room(B-3, B-4, B-5, B-6) 
Introduction Room(E) 
Search 
Information Open by the Bureau(F-9)  
Culture Contents (G-5, G-6, G-7) 
And Others 

2,678,413 
2,208,266 
1,369,956 
1,192,438 
870,294 
757,128 
697,393 
448,862 
433,199 
392,124 
304,162 
1,817,961 

20.34% 
16.77% 
10.40% 
 9.05% 
 6.61% 
 5.75% 
 5.30% 
 3.41% 
 3.29% 
 2.98% 
 2.31% 
13.80% 

 
These frequently requested contents, as indicted by Page Views, are specifically 

explored by the path analysis (<Table 6>). This analysis shows the path where user can 
enter initially and get out from the site. The most frequently requested path, as indicted 
by Visit, is the path from the beginning page to the same page with 43.5% of all Visits. 
This result is noteworthy regarding the fact 36.9% of Visits saw just one page, shown in 
<Table 7>. It means that most users visit the MCT Web site, view only initial page, and 
leave. Furthermore, 55.7% of Visits did not go beyond 2 pages. 
 

From the path analysis, it is interesting that the category of ‘News Room’ 
including Announcements, Press Release, and Explanation against the Press (21.4%) is 
most frequently requested path along with the beginning page. This data is potentially 
valuable as a direct measure of what information is demanded. That is, the MCT Web 
portal may deliver various kinds of information shown in <Table 4>. However, the 
information requested is highly limited. 

 
Table 6  Path Analysis by the Visit 

No. Path (the beginning page => the end page) Visit Ratio (%) 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 

Beginning page => Beginning page 
Beginning page => A-1, A-2, A-3 
A-1, A-2, A-3 => A-1, A-2, A-3 
G-5, G-6, G-7 => G-5, G-6, G-7 
B-2 => B-2 
Beginning page => E 
Beginning page => B-2 
G-1, G-2, G-3, G-4 => G-1, G-2, G-3, G-4 
Beginning page => H 
Beginning page => F 
Beginning page => G-1, G-2, G-3, G-4 

240,353 
72,546 
45,788 
45,750 
14,576 
13,749 
13,296 
12,273 
8,940 
8,730 
7,577 

43.53% 
13.14% 

8.29% 
8.29% 

 2.64% 
2.49% 
2.41% 
2.22% 
1.62% 
1.58% 
1.37% 
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Table 7  Depth of Path by the Visit 
No. Number of pages Visit Ratio (%) 
1 
2 
3 
4. 
5. 
6. 

1 page 
2 pages 
4 pages 
3 pages 
6 pages 
And Others 

341,619 
266,413 
96,417 
65,475 
61,425 
94,229 

36.91% 
28.78% 
10.42% 
 7.07% 
 6.64% 
10.18% 

 
From the MCT Web site, users are highly interested in the information and 

contents related to ministerial affairs and e-democracy such as information open and 
people’s online participation, rather than Korean culture and arts in general. It means that 
the MCT Web site has some limitation to serve as the integrated gateway and provide 
visitors with a single point of contact for online service delivery of culture and tourism in 
Korea.  

 
IV. Policy Implications and Suggestions 

For maintaining the Web portal and developing specific strategies for delivery of 
information and public service through the Web portal, it is important to know the 
MCT’s internet customers and their interests. This paper illustrates that Web log analysis 
has the potential to enable users directly interacting with MCT information and to 
observe users that have not been studied before. 

 
Because of limitations of log file data collected for the analysis, this study is the 

facts of the log file analysis in broad outline. Notwithstanding, the analysis indicates 
important policy implications in the process of designing the Web portal. The contents 
frequently visited and the cultural contents including culture, arts, sports, and tourism, 
which is main business of the MCT, should be fully provided and reflected in design the 
Web portal. It is hoped that the MCT will be able to adapt some of the methodologies to 
respond the changing environment, through understanding the fact that who they are and 
what they are interested in. 
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